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THERE WILL BE 
ANOTHER BIG 
CROP OF BABIES 
THIS YEAR! 


More new babies will be born in the 
next twelve months than ever before 
in American History — 3,000,000 ac- 
cording to official governmental esti- 
mates. Baby promotions help bring 
volume results to your store. May 3rd 
to 8th was a humdinger—but baby 
needs know no season and, of course, 
the demand for baby goods cannot 
be satisfied by any ONE WEEK event. 
Alert retailers know that EVERY WEEK 
is "baby week" and no merchandising 
program is adequate which does not 
give special attention to all depart- 
ments that cater to baby needs. 


DISPLAY HELPS “A MUST” 


Market observations emphasize the 
need for adequate accessory display- 
ers and helpful, sales-producing deco- 
rative effects to bring YOUR baby 
wares to the attention of prospective 
customers. Items illustrated have prov- 
en their worth. Check upon your stock 


and ORDER YOUR NEEDS today, now! 
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KORRECT-WAY 


DIVISION OF AMERICAN FIXTURE & MFG. CO. ¢@ ST. LOUIS 


ATLANTA—Melvin S. Roos « BALTIMORE—Williams Corp. - BOSTON—Fastern Displays, Inc. « BUFFALO—Samuel C. Dutch & Son - CINCINNATI— 
General Display Corp. « CHICAGO—Hecht Fixture Co. - CLEVELAND—Pribi! Display and Supply Co. « DALLAS (Hotel Southland)—Mr. Sid. Bart 
ley « DENVER—Walter W. Martin - DETROIT—The Art Products Co. »« KANSAS CITY—National Equipment Corp. » LOS ANGELES—Grossman & 
Silvers, Inc. » MINNEAPOLIS—L. E. Hier Display Squipment Co. « NEW ORLEANS—Gulf States Display - PHILADELPHIA—Noaythons Display Fixture 
PITTSBURGH—DeWeese Display Equipment Co. « PORTLAND—Northwest Display Equipment « SAN FRANCISCO—Kehoe Disp. Fix. Co. » SEATTLE— 
Chas. T. Boyd Disp. Equip. Center + ST. LOUIS—Midwest Dispe Equip. Corp. « MONTREAL—Miller's Disp. Fix.. Reg'd. « HONOLULU—Bader's. 
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THE U. S. TREASURY DEPARTMENT AND THE SATURDAY EVENING POST 


WAR BOND SHOW 


PROPERTIES FOR 8000 SQUARE FEET OF ORIGINAL ART EXHIBIT 
AND 12 FEATURE WINDOW DISPLAYS 


Designed and Produced by 
W. L. STENSGAARD AND ASSOCIATES, INC., CHICAGO 


* 
WORLD PREMIERE SHOWING OPENED APRIL 27 


Featuring the Norman Rockwell ‘‘Four Freedoms’’ 


THE HECHT COMPANY, WASHINGTON, D. C. 





To be seen in leading cities, sponsored by such fine stores as Strawbridge & Clothier, 
Philadelphia; Filenes, Boston; Sibley Lindsay & Curr, Rochester; Hudson’s, Detroit, 


Sy and as many others as the 1913 schedule will permit. 


: : We Are Happy to Assist in Such a Worthy Cause 
: | “WAR BONDS WILL BUY SHIPS, PLANES, GUNS, TANKS” 


OUR PLANT IS DOING MORE AND MORE WAR WORK _____ 
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THE COVER 1943 OUR NEXT ISSUE 


This is one of twenty-four windows devoted by The “| can not urge too strongly upon store CONVENTION.-IN-PRINT! 

Hecht Company, Washington, to the premiere showing owners, display managers, and publicity di- : 
of the U. S. Treasury Department-Saturday Evening Post jectors the importance of continuing to DISPLAY WORLD'S most outstanding issue 
promotion based around Norman Rockwell's “Four Free- maintain as high @ standard of display in of all-time, with literally dozens of educational 
sie and inspirational features. Produced with the 


doms" paintings. The story of the promotion appears 
cooperation of the International Association 


in this issue. This particular window displayed authen- windows, interiors, and publicity as their 


tic miniature United States uniforms for both World means will permit.""—Maurice Spector, pres- of Display and the National Association of 
Wars. H. K. Melnicove is display director for Hecht's. ident, The Blum Store, Philadelphia. Display Industries. Don't Miss It! 
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Inspired by Mary Lewis — sculptured by the Mary Brosnan Studios — considered a 


“must” by smart displaymen. Deliveries as soon as possible — government orders and 


priorities permitting. Offered on an exclusive basis; photographs and details on request. 


JAS. B. WILLIAMS, INC. 


498 SEVENTH AVENUE e NEW YORK Ccivry 




















DISPLAY WORLD 








or some time we have been engaged m war production 


in addition to our display business. Due to this war work, we have 
deemed it advisable to effect a change m our name —from 
Greneker Studios, Inc., to Greneker Corporation—in order to 
fully embrace our increased activities. The change, however, 
is In name only. There has been no change—nor is any 
contemplated either in management, personnel or corporate 
policy. Our war factory is a unit by itself while the manikin 


studio is still operating in New York City at capacity. 


WE LOOK FORWARD TO SEEING YOU DURING THE NEW 


YORK DISPLAY MARKET WEEK, JUNE 21st TO 25th 


THE GRENEKER CORPORATION 


250 West SAth Street « New York City 
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ew York Complete Plans 


For Display Market Weeks 


. . « New York, June 21-25 . . . Chicago, July 6-10... 


Born out of the exigencies of wartime, a 
new development in display makes its bow 
this summer in the form of two Display 
Market Weeks already planned, with pos- 
sibly others to follow in different sections 
of the country. 

The two cities which have made arrange- 
ments for individual Display Market Weeks 
are Chicago, where the idea originated and 
which has set aside the period of July 6-10, 
inclusive, for the event, and New York City, 


where June 21-25, inclusive, are the dates 


chosen. 

Display factors of the two cities feel that 
such a promotion will enable the display 
manufacturers and suppliers of each city to 
set up their fall and Christmas lines in their 
showrooms during a given period, thus per- 
mitting visiting displaymen to see a concen- 
trated showing at a great saving in time, 
effort, and amount of traveling necessary. 
The annual display convention has been can- 
celled for this year in compliance with the 
wishes of the Office of Defense Transpor- 
tation: this eliminates the usual meeting- 
ground where the many problems confront- 
ing display factors and displaymen could be 
discussed. It is felt that Display Market 
Weeks will provide the opportunity for these 
much-needed conferences. 

One subject which is to be stressed by 
both cities is the absolute necessity this year 
ot making early arrangements for autumn 
and Christmas and it should be pointed out 
that this is not a “sales talk” but a plain 
statement of fact. The reason is easily made 
clear by citing the case of one display pro- 
ducer who at this time last vear was em- 
ploying 140-odd people, all spending their 


time on display production. The same com- 


pany now has less than half that number ot 
employees, of whom only 40 per cent are 
producing display materials; the remainder 
are busy on war production. In view of 
such circumstances, common in the display 
field today, it is obvious that unless early 
orders are made on future seasonable re- 
quirements displaymen can not possibly ex- 
pect shipment in time to meet their promo- 
addition to the labor 
problem, manufacturers are concerned about 
material supplies and shipping controls that 
will unquestionably increase in severity as 


tion schedule. In 


time goes on. Therefore they have all ad- 
vanced their production schedules to meet 
the possibility of restrictions that may de 
velop later in the year. 

No association 1s connected in any way 
Market Weeks. In 


Chicago, for example, the idea was first ad- 


with the two Display 


vanced by displaymen members of the Chi 
cago Display Club and that organization is 
sponsoring the event. In New York City the 
promotion is being carried through by local 
manutacturers. 

It is believed by those participating that 
displaymen will welcome the idea, and feel 
the need of discussing their own problems. 
Most displaymen, drawn more closely to 
gether by their own communities’ wartime 
problems, have been impressed with the need 
to work together for mutual advantage. It 
has been suggested that the various display 
clubs throughout the country hold similar 
meetings to emphasize the importance ot 
combining mutual interests in display. 

New York City display 
planned no general entertainment for visit 


factors have 
ing displaymen, although it is understood 
that several individual firms are arranging 
cocktail parties for their guests. 


In Chicago, a registration room will be 
provided at the Hotel Sherman for out-ot- 
town displaymen. A general round-table dis 
cussion will be held in the Louis XVI room 
ot the Sherman the night of Tuesday, July 6. 
The topics expected to be covered at that 
time are: the problem of labor; availability 
of resources; the problem of concentrated 
war drives, and, in general, all new phases 
of display created by the war. The discus 
sion will be tollowed by refreshments. 

On the night of July 8, at the same loca 
tion, the Chicago Display Club will be host 
at a cocktail party and dance. 

In preparation for the Chicago Display 
Market Week, at the regular monthly meet 
ing of the Chicago club on May 3 a beauty 
contest was held to select a “Miss Chicago 
Display” to reign as Queen of Display dur- 
ing the local Market Week. 


ladies, all active in display departments in 


Fifteen young 
various local firms, promenaded betore a 
judging committee composed of Lieutenants 
Shirley Dellinger and Mary Edison of the 
WAAC Sixth Service Command Headquar- 
ters Office, and Fred Kuehn, local photog- 
rapher of displays. The winner was Miss 
Gertrude Halm of Wieboldt’s. She will be 
presented with a complete apparel ensemble 
to wear in her capacity as “Miss Chicago 
Display” during that city’s Market Week 
Two ladies-in-waiting were chosen: Miss 
Betty Robertson of Sears, Roebuck & Co., 
and Miss Marjorie 
Ward & Co. 


Reports from a number of retail display 


Snyder of Montgomery 


men indicate that considerable interest is 
being shown in both Market Weeks and at 
tendance should be up to expectations in 


each citi 
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“THIS YEAR YOU MUST ANTICIPATE DISPLAY REQUIREMENTS FARTHER IN ADVANCE THAN EVER BEFORE!" 
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New York Story 





With the long delayed appearance of 
warm weather the accompaniments of sum 
mer have quickly taken their places in New 
York windows. 

Familiar objects long associated with the 
utilitarian world appeared in fanciful guise. 
Washtubs, clothes-pins and ironing boards 
became decorative furnishings as handled in 
a window by S. R. Rosenberg, display man- 
ager at Namm’s, Brooklyn. Under the 
headline of “Cottons Can Take It’”—as seen 
at the lower right on the opposite page 
the laundry virtues and consequent appeal 
of the summer suit story were heightened 
by the decor. For who could help but 
notice two proud ironing boards made into 
a very comfortable and graceful settee? 
One board formed the back and the second 
the seat; the line of the boards was reversed 


By VIRGINIA ROEHL 
Virginia Roehl Studios, New York City 


to give balance. Gulliver-size clothes-pins 
were the supports and a tufted yellow print 
flower pattern finished with fringe made the 
upholstery of this piece of “furniture.” 

Ordinary washtubs became extraordinary 
as end tables for holding jars of garden 
flowers; the upturned tubs fitted into clothes- 
pins 2 feet in length which formed the table 
legs. The mannequin on the settee was 
most convenient to a coffee table which was 
made of three scrubbing boards, the hori- 
zontal board easily providing ample space 
for a grouping of tea pot and tea cups. 

A panel grouping on the backwall showed 








the appurtenances of wash day in their holi- 
day form; bars of soap, clothes-pins and 
washtubs became—through the artist’s imag- 
ination—animal and story book figures. 
Summer cottons looked fresh and appro- 
priate in a series of windows at Blooming- 
dale’s where the spectator was reminded 
that “The Better the Cottons—the Better 
They Wash.” The mannequin neighbors 
here look appraisingly at each other’s cos- 
tume as one emerges through her garden 
gate to join her companion for a busy day. 
Plenty of cheerful sun flowers, in their nat- 
ural colors, were used by Display Manager 





Oe ee 


1) 


Joseph Dultz to epitomize the suggested 
scene, with the white-washed country fence 
carried in realistic lines before the back- 
ground of a blue sky with floating white 
clouds. The floor of the window is filled 
in with shavings. The display is shown in 
the second illustration. 

The large corner window of Gimbel’s 
(third photograph) proved most adaptable 
for depicting the front of a manor house 
with the steps from the porch down to the 
lawn making a perfect setting for the print 
dresses, as the graduated levels provided a 
chance for each costume to show to advan- 
tage. The created scene truly tied up with 
the sentiments expressed in the card copy 
which suggested “Pose for your Portrait 
in a Pretty Print—Stand on the Steps or 
Loll on the Lawn.” Display Manager Luke 
Maletich showed spacings of red brick ap- 


—Upper left, by Sidney Ring, Saks-Fifth 

Avenue. . . . Center, by Joseph Dultz, Bloom- 

ingdale's. . Left, by Luke Maletich. . . 

All photographs by courtesy of Virginia Roehl 
Studios, New York City— 
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—Right, by Robert Pichenot, Franklin Simon. 
. . . Center, by A. Haverback, Oppenheim 
Collins. . . . Below, by S. R. Rosenberg, 


Namm's— 


pearing here and there through the painted 
white house front with columns and steps in 
white and green shutter blinds. The spacious 
lawn showed a luxurious growth of ferns 
and foliage interspersed with ornamental 
garden pieces. 

Display Director Robert Pichenot created 
a delightful series of scenes in the Franklin 
Simon windows for a promotion of lingerie 
and summer frocks. Using the headline 
“Cottons are in Their Hay-Day,” the set- 
tings took on the feeling of farm life with 
primitive hardships made whimsical. (First 
photograph on this page.) 

Pink-and-white-checked gingham framed 
the four sides of the window; the backwall 
was finished in a soft gray. A goodly sized 
tub which centered the scene showed a little 
girl emerging from her bath water — this 
suggested by crinkled green cellophane. The 





tub was painted in gray and picked up the 
gingham motif in a ruffle trim. An impro- 
vised overhead shower attachment took the 
form of two watering cans, these painted 
gray and edged in the gingham ruffles. The 
“Cold” and “Hot” water was identified 
through pink or white letters on the sides 
of the containers. A gingham cow with a 
gray bucket peers curiously through the 
open shutter blinds of the window. Even 
the “pictures” on the walls carry out the 
atmosphere, for these are garden vegetables 
fashioned of colored papers and applied 
against white mats which use the pink-and- 
white-checked gingham frames. The ani 
mal kingdom was further represented in 
adjoining windows with a crowing rooster, 
pigs, and a horse—all in gingham dress. 
Happy was the bride who gazed at the 
corner window bridal setting of Oppenheim 
Collins, Brooklyn. A very large watering 
can took on appropriate dress for the occa- 
sion through being painted a pastel blue 
with a pink net ruffle trim. Filled with wild 
roses, a further blessing was conferred on 
the day by the choice of sweetheart roses 
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and lily of the valley which descended as 
generous streams of water from the spout 
onto the planted flowers below. A white 
backwall with indirect blue lighting was 
chosen by Display Manager A. Haverback 
as background tor the bride who wore white 
point d’esprit and carried white gardenias, 
her attendants wearing blue. The scene 
was framed on the four sides with double 
ruffles of pink net 

“Scarfs—give the right bright touch to 
our own good-as-gold gabardines” was the 
window copy in a series of six windows at 
Saks-Fitth Avenue, one of which appears in 
the first illustration. For these displays 
Sidney Ring chose a bright vellow back 
ground before which all of the wide range 
of colors and patterns of the scarts stood 
out. White wire trames, inset with a seart, 
were suspended by fine cords from two nat 
row horizontal strips of wood painted yel 
low and spaced across the top of the win 
dow. The frames were hung at different 
levels and at varving angles, this treatment 
showing the full pattern of the seart. The 
costumes of the mannequins included many 


ways of wearing the scart 
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J.A.D. News... 








We hope you've been anticipating this 
follow-up on the brief notice in last month’s 
DISPLAY WORLD announcing the Inter- 
national Association of Display-National 
Association of Display Industries “Conven- 
tion in Print.” This is something new in 
the idea of “carrying on.” In a small way 
we feel we are helping to relieve the strain 
on transportation facilities, so necessary to 
the war effort at this time, by giving up an 
actual convention, and by so doing pledge 
anew our unified support to our government. 
This “Convention in Print” is the first on 
record in the display field and has been most 
highly approved by government agencies— 
in fact, we have received numerous letters 
of commendation from such agencies on the 
idea. 

The “Convention in Print” program being 
worked out is both educational and inspira- 
tional in scope and will follow as nearly as 
possible the actual convention schedule of 
We are hoping that 
through this visual interchange of thoughts 


speakers and business. 


and ideas, we may each be able to catch 
that actual convention spirit of inspiration, 
challenge, and courage to carry on. It's true 
we'll miss the hearty greetings, the warm 
hand clasp of old friends, but these threads 
we ll pick up “when the lights go on again.” 
In the meantime, the June 15 issue of DIS- 
PLAY WORLD will bring to each of us a 
visual challenge to go out and make our 
jobs of production and distribution count, 
and count quickly, towards a glorious vic- 
tory and a more glorious peace. 

Displaymen — manufacturers — here it is 

. ambulances bought and paid for by dis- 
play's purchase of War Bonds! 

With the approval of the United States 
government, the International Association 
of Display today officially opens a drive 
to raise $11,942.40 in War Bond purchases 
to provide eight Red Cross ambulances for 
our fighting men. Each ambulance will bear 
the insignia of the I. A. DD. and the 
No ALT: GL. 

ver since the first bombs dropped on 
Pearl Harbor, members of our associations 
have been working day and night for Vic- 
tory. Every War Bond drive, every blood- 
bank pool, every civic and patriotic cause 
has solicited and received the unfailing help 
of the men and women of display. But 
here’s our chance to start something for 
ourselves. 

\lready display has been recognized by 
our government and the profession has 
played a vital part in the distribution and 
showing of posters for the Red Cross, Army, 
Navy, Marines, the WAACS, WAVES and 
SPARS. And it will keep right on... but 
now we're ready to help out there on the 
fighting fronts as well as at home. 

Here’s a “display” that will cover the four 
corners of the earth: from Africa to the 
\leutians, from Guadalcanal to New Guinea, 


President 


from China to Britain, Australia to Russia 
... to every one of the eight most important 
fighting fronts of this war will go a Red 
Cross ambulance carrying the insignia of 
the International Association of Display and 
the National Association of Display Indus- 
tries. And all we need is that you buy your 
War Bonds direct from your I. A. D. head- 
quarters. 

No need for me to tell you how to put 
this drive across. It’s just a matter of put- 
ting that same money you are now investing 
without recognition into this ... our own 
cause and adding just a few more 
Bonds to get the job over with a bit more 
quickly. Every displayman will want to 
buy Bonds toward these ambulances, as an 
individual. So will every exhibitor, and 
salesman, and manufacturer. Group asso- 
ciations and display clubs can swell the 
total. And it’s all as simple as mailing your 
money orders and checks direct to head- 
quarters. Your Bonds will come back im- 
mediately, and your profession will get the 
credit. 

Working with paint and paper while our 
buddies, our members, are out there fighting 
with cold steel is no fun. Here’s a chance 
to work off some steam by buying Bonds 
until it hurts ... to see to it that some 
fellow lying in a foxhole on some far-flung 
battlefield gets aid in time. Remember . . 
mail your checks and money orders for 
War Bonds to I. A. D. headquarters, 855 
Elm street, Manchester, N. H. Your Bonds 
will be sent you by return mail... and let’s 
get that $11,942.40 into the till as fast as 
so that the boys on the fighting 
lines can get those ambulances in a hurry. 


possible "a 


Leading manufacturers and display exhib- 
itors in collaboration with the I. A. D. 
publish monthly an educational release cov- 








APPLICATION FOR 
I. A. D. MEMBERSHIP 1943 


Name 

Home Address 

Firm Name 

Firm Address 

City and State 

Your Title 

Name of Local Display Club 
Member of Local Display Club? 


1943 Membership—$1.00 Cash 


“If accepted, I agree to abide by the 
By-Laws of the Association and io 
promote the cause to which the Asso- 
ciation is dedicated.” 


Signed 











By RAY W. PARKS ERR ER MRE RR 


ering vital subjects and problems confront- 
ing old timers and the new army enlisting 
in display to fill the vacancies of men and 
women in training or in action in our 
armed forces. It is the purpose of this edu- 
cational program to cover, month by month 
and step by step, what to do and how to do 
it. Since the inauguration of the program, 
much ground has been covered and we feel 
that much good has been derived in_pre- 
senting many little details vital in the exe- 
cution of display work. 

Neither time nor expense is considered in 
the publication and distribution of these 
monthly features. Thousands of copies are 
mailed gratis throughout the country. How- 
ever, it is an impossibility to cover the 
entire field. It has been the practice in the 
past to mail this service to firms and indi- 
viduals on our mailing list. Future releases 
will be mailed only to those interested and 
requesting same. An overwhelming response 
in letters to this office commenting on this 
new activity of the I. A. D. is most gratify- 
ing. 


Don't forget the I. A. D. annual photo 
contest, on which the entry time has now 
been extended to June 15, with the results 
to be announced in the July issue of DIS- 
PLAY WORLD. There is no limit to entries 
in 27 different classifications. The con- 
test is open to all, disregarding size of firm 
or city or membership in the I. A. D. Com- 
plete details were given in the April issue 
of DISPLAY WORLD. The deadline for 


entries is now June 15. 


Lest you forget! Here is a second re- 
minder to enter photographs on your promo- 
tion of Mother’s day. Consult the April 
issue of DISPLAY WORLD for complete 
details and the simple rules covering the 
I. A. D. contest. All photos arriving at the 
I. A. D. headquarters by June 1 will be 
entered. Your entry may be awarded a $100, 
$50, or $25 War Bond. Enter as many 
photos as you like. Deadline for entries, 
June 1. 

Coming in June: Father's day contest. 
War Bonds for first, second, and third 
April issue of DISPLAY WORLD 
carried a complete announcement regarding 
rules. Deadline, July 10. 


prizes. 


Monthly Victory display contest. Have 
your Victory windows photographed and en 
tered in the monthly contest of the I. A. D. 
No entry blanks—no dues—no restrictions. 
Three certificate awards are made each 
month. All winning entries will appear in 
future issues of the I. A. D. bulletin. Pho- 
tographs must arrive at I. A. D. headquar- 
ters by the tenth of each month. You are 
not limited to one entry, or membership in 
the I. A. D., to enter and win. 
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“Four Freedoms’ Premiere 


By H. K. MELNICOVE 
The Hecht Company, Washington 


Of course everyone is familiar with the 
paintings of Norman Rockwell, and particu- 
larly so with his now-famous “Four Free- 
doms” done for the Saturday Evening Post 
a few weeks ago to illustrate the four things 
for which we are fighting — freedom of 
speech, freedom of religious worship, free- 
dom from want, and freedom from fear. 

The original paintings by Rockwell have 
been made into the nucleus of a United 
States Treasury Department-Saturday Eve- 
ning Post promotion for the sale of War 
Bonds and Stamps which had its premiere 
showing at The Hecht Company the night 
of April 27. Twenty-four window displays 
were devoted to the theme, and more than 
8,000 square feet of floor space was required 
for the interior settings. Many famous 
figures were present for the opening and 
participated in the radio network broadcast. 

The promotion has been called the best 
retail idea yet submitted to the Treasury 
Department and has the approval of Presi- 
dent Roosevelt and Secretary Morgenthau. 
After leaving Hecht’s, the show is to be 
routed to one location in each city, begin- 
ning with Strawbridge & Clothier, Philadel- 
phia, then to Rockefeller Center, Wm. Fil- 
ene’s Sons Company, Boston, and so on. 

The exhibit includes hundreds of original 
paintings for Saturday Evening Post covers 
and illustrations, cartoons, and original 
manuscripts autographed by their authors. 
One hundred and forty-one of the drawings 
were given away at the end of the show. 
Additional drawing power was obtained by 
the presence of numerous notables. For 
example, at the Hecht premiere there ap- 
peared at different times during the exhibit 
Dale Carnegie, Robert Ripley, Norman 
Rockwell, and various stars from the world 
ot sports. 

Every person buying a Bond received a 
special commemorative cover and a set of 
full-size reproductions of the “Four Free- 
doms” paintings; each Bond buyer signed 
a “Freedom Scroll” which is to be pre- 
sented, eventually, to the president. 

\ full-page newspaper advertisement—one 
of numerous page ads used during the show 

was devoted to the twenty-four windows, 
three of which are presented here. The first 
shows Norman Rockwell at work on _ the 
paintings, the original charcoal preliminary 
sketch, the printing plates and the progres- 
sive proofs showing the successive applica- 
tion of each color used in the printing, and 
a group of reproductions of the paintings 
The next window displayed a number of the 
original Post paintings in the exhibit, and 
the third showed original canvases for Post 
covers. 

Still another window, pictured on this is 
sue’s cover, was devoted to the costumes of 
World Wars I and II; these were com- 
pletely authentic and were done by Helen 
Virginia Meyer, costume historian. Per- 
sonally, the writer believes that this window 
is the most interesting of the entire group. 
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PROMOTIONS 


by Louis Gehring 


Display Designer and Consultant 
New York City 


The sport of archery serves as a splendid 
setting for the display of sport togs and 
accessories. In this sketch a smart man- 
nequin holds the bow. A target, carried 
out in the patriotic colors, red, white and 
blue instead of the standard target colors 
of white, black, blue, red and gold, dis- 


plays the season's latest in sports wear. 














Those practical and attractive summer 
cottons are on parade again. Because 
of their simplicity, they are more in de- 
mand than ever for times like these teach 
us a new gratitude for the simple thing: 
in life. The letters in the word ''parade’’ 
serve to frame the cotton-styled man- 
neaquins. 























































The first results of the Victory garden 
and what satisfaction when we grow 
our own! A display of oversized vege- 
tables emphasizes the importance of 
the food production line during the 
present crisis. Attractive garden or 
sports attire can be promoted in this 
display. 
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‘The Liberty Bell Rings Again.’ The call to rise 
in defense of our rights and liberties is again 
resounding throughout the land. The voice of 
the Liberty Bell rings loud and clear: ‘Buy War 
Bonds!"’ In this sketch the Liberty Bell is sur- 
rounded by shields representing the thirteen 
original states. A copy of the Declaration of 
Independence reminds us that the anniversary 
of July 4, 1776, is well worth sacrificing and 
fighting for. 


























‘Keep in touch with our fighting men 
the V-mail way.'' A large revolving 
globe reveals the fact that V-mail 
reaches all global areas safely and in 
one-half the time. This display may 
be used exclusively to promote V-mail. 
However, it can be adapted for men's 
weor. 





Here is a fine display of men's summer clothing 


and accessories which embodies all the essentials 


of promotional urge and fashion-wise presentation. 
These tropical suits may bring to mind our boys 
at Guadalcanal. Be thankful that we can enjoy 
wearing them in a land of peace and freedom. 
They deserve that privilege also. Speed up their 
victorious return by the purchase of War Bonds. 
The palm tree and large photo cut-out of a fight 
ing marine lend a tropical atmosphere to the 
display. 
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Father's Day 


The Father's day to be observed on June 
20 will find America well into her second 
year of war. Thousands and thousands of 
fathers are busily engaged in turning out 
instruments of destruction; others are in the 
armed forces, and still others will be called 





up tor service as the year progresses. Hence 
the slogan selected for the 1943 Father's 
day observance is especially appropriate : ) 


“Honor a Fighting American—Your Dad!” r | 
Displays promoting the event last year | 

had a touch of the martial atmosphere about 

them, but most of them continued to show a 

variety of suggested gifts. Reports regard- : 

‘ : P : , . I 

ing proposed Father's day displays for 1943 

indicate that the war theme will predomi- 

nate; some will suggest War Bonds as espe- 

cially suitable gifts; others will be based ; 

around tamous American fathers, and _ still 

others will honor the fathers in uniform and | 

those in production lines. t 
Many Father's day displays last year fea- ‘ 

tured Shulton’s products, as a result of that ye 


company’s big display contest—which is be- 
ing repeated this year, incidentally. Four " 
such displays are pictured on this page, : 
each of them winner of a prize of $125 or 
more. The first illustrated was by S. E. 1 
Thompson, Sibley, Lindsay & Curr Com- 
pany, Rochester, N. Y., and placed third in 
the large stores division. The quaint dis- 
play reproduced a part of an early American t] 
trading vessel at a New England dock. s: 
Wooden crates were stamped “Early Amer- & 
ican Old Spice.” In keeping with the rules 
of the contest, only non-essential materials 
were used in the construction of the window. ef 
Next is winner of a similar sum, the dis- ee 
play being used by Eckerd’s, Greenville, th 
S. C. The toiletries are shown in a setting pl 
using authentic antiques. The window was tr: 
partially masked off with newspaper. 
First place and $400 went to Peter Katz- 


re eeaseeane ers 
‘ 2a tee « 
3 


—The displays pictured at the left are, top to | 
bottom, by S. E. Thompson, Sibley, Lindsay & 
Curr Company, Rochester; from  Eckerd's, | 
Greenville, S$. C., and by Peter Katzenmiller, 
Goldwater's, Phoenix. The fourth display is | 
by R. L. Sellers, J. P. Allen Company, / ; 

Atlanta— 
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...June 20 


enmiller, Goldwater's, Phoenix, for the in- 
terior display pictured. 

The small illustration is of a window by 
R. L. Sellers, J. P. Allen Company, Atlanta, 
reproducing a portion of famous Peachtre: 
street in the window, complete with old 
fashioned lamp-post, newsboy and all. The 
small store window in the background fea 
tured the merchandise, the central slogan 
being circled with newspapers adhered to 
the rear of the display. This window was 
awarded a second prize of $250. 

In the New York City area, emphasis was 
placed more on a variety of merchandise for 
Father's day gifts. At the top of this page 
is a display by A. N. Waldron for Frederick 
Loeser & Co., Brooklyn, in which this is 
clearly evident. 

Next is a window by James Gosling, for 
Franklin Simon & Co., stress being laid on 
the variety of gifts available in the store's 
men's shop. The background was formed 
of wide boards in a natural finish. 

“Now it's Father’s turn” read the back 
ground card in the display at the lower 
right. Ties were the featured merchandise 
with other gift ideas grouped at one corner. 
The dramatization consisted of a cut-out 
silhouette of a portly gentleman seated in 
a chair and with his legs stretched luxuri- 
ously before him. A shadow reproducing 
the silhouette was painted against the back 
ground. The display was used by Abraham 
& Straus, Brooklyn. 


George J. Wells is responsible tor the 
display shown immediately below. Small 
cloth figures clambered about a masculine 


mannequin in the central background, while 
the merchandise was shown on slanting dis- 
plavers covered in a dark material for con- 
trast. The window is from McCreery’s. 


—Top, by A. N. Waldron, Frederick Loeser & 
Co., Brooklyn . . . Center, by James Gosling, 
Franklin Simon & Co., New York City 

Then comes a display from Abraham & Straus, 
Brooklyn, and the final one is by George J. 
Wells, McCreery's, New York City . . . (The 
photographs reproduced on this page are by 
courtesy of Worsinger Window Service, New 

York City) 
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lt Must Not 


BY CECILIA 
Staples-Smith, Inc., 
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Familiar to millions of Americans is the 
splendid promenade of Rockefeller Center 
in New York City. Thousands pass through 
it each day, and it is to impress upon those 
thousands the nature of the enemy we face 
that the promenade is now being converted 
into a giant object lesson of what life in 
our country would mean under Nazi rule. 
Dramatic displays, based on the known Nazi 
attitude toward countries they have con- 
quered, are to drive home this lesson in an 
unforgettable manner. 

The central space on the promenade that 
leads to the fountain is being used for the 
series of displays. There are six platforms 
about 17 by 7 feet in size, each showing a 
different phase of absolute Fascism. These 
are: desecration of religion; the militariza- 
tion of children; concentration camps; the 
abolition of justice; slave labor, and the | 
suppression of thought. 

The idea and original plans had already 
been worked out by Robert Carson, Norman 
Gardner, and the Office of War Information. 
However, we were allowed freedom in the 
execution and design of the figures. 

Our first step, after seeing the blueprints 
and the architect's sketch, was to do a set 
of drawings representing our own concep- 
tion of the figures. We discussed these at 
great length with Rockefeller Center repre- 
sentatives, trying to get as much feeling and 
meaning in every figure as we could. Each bg 
one is a representative type of American. 

In the “Concentration Camp,” for exam- 
ple, there is a laborer, a big blond, aggres- 
sive type, who stands with fists clenched 
and head up. A priest kneels in prayer on 
the ground. A business man broods with 
his chin in his hands. The fourth figure is 
a professor whose gaunt body and broken 
glasses testify to untold suffering. 

Each position and detail was discussed; 
the amount and type of clothing the men , 
would wear, whether or not they would have 
shoes. These figures are 6% feet tall and 
the hands and feet are slightly out of pro- 
portion to give them a heroic scale. : 

The actual construction of the platforms 
was done by Rockefeller Center. In the 
“Desecration of Religion,” for instance, they 
did the job completely, even to the arrange- 
ments for the smoke coming from the burn- 
ing church. This is the only unit that has 
no figures in it. 

The “Militarization of Children” unit did 
not present as many problems in planning 
as the concentration camp group. We de- 
cided on 10-year-old children scaled to con- 
form with the men. They wear gas masks 
and carry dummy guns, while goose-stepping 
along. 
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—tThese are scenes in the construction of the W 
six display groups which are to be used for the 
promenade of Rockefeller Center to show how W: 
life in America would be under Nazi rule. Ex- 
posed to wind, rain and sun, the papier mache ed 
figures were especially constructed to with- Sin 
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Happen Here 


STAPLES 
New York City 


We had a lengthy discussion on just how 
far we could go with the prisoner for the 
“Abolition of Justice” display. It is diffi- 
cult to know in what manner the public will 
react to a realistic interpretation of a grue- 
some act. We settled on showing him stand- 
ing before the bar with his hands tied be- 
hind his back, his shirt in shreds to show 
great welts on his back (no blood, though!). 
The Nazi judge is as malignant as we could 
make him. 

In the “Slave Labor” group, the men are 
wearing mechanics’ coveralls and working, 
with machine guns trained on them, on a 
giant block-buster bomb. 

The “Suppression of Thought” unit has a 
sneering Nazi soldier who looks on while 
all the literature unacceptable to the Nazi 
ideology is burned in front of a _ public 
library. 

Heretofore, most of our papier-mache fig- 
ures were made to go behind glass or to 
stand on ledges, never touched by the ele- 
ments. But for this project we had new 
problems to face—rain, sun, and, most im- 
portant of all, wind. The down-draft be- 
tween the tall buildings at Rockefeller Cen- 
ter creates quite a major problem for any- 
thing as light as papier-mache. Even before 
we discussed the figures we went over the 
basic construction, which resolved itself 
down to a plumbing job. 

First, the figures were heavily built on 
pipe armatures to conform to the general 
lines of life-size detail drawings. The 
original forms were sketched roughly, so to 
speak, in bogus paper coated with a special 
egg yolk paste. When this coat was dry, 
another coat of paper was put on and at this 
time the final modelling was done. When 
the second coat of paper was dry and sand- 
ed, the figures were then covered with a 
synthetic spar varnish. The first coat of 
varnish was reduced with turpentine so that 
it would thoroughly impregnate the paper 
The next step was the painting of the fig 
ures with colors ground in oil and mixed 
with linseed oil and dryer. After the appli- 
cation of these oil colors to the figures, two 
or more coats of varnish were applied in 
order to seal the colors and make the figures 
completely waterproof. Finally, a coat of 
flat varnish was added to give the figures a 
mat finish. 

The most exciting thing to us about the 
job has been that we were doing something 
about which we felt a real conviction. There 
has not been a great deal of this sort of 
display done. We believe that the more 
realistic the approach, the greater the effect 
on the public. Subtleness is out of place 
in war time; people have to be shocked. 
We have to get across to the man on the 
street that we are fighting a grim, realistic 
war. We have to make him fighting mad! 

Display is a perfect medium for visual 
education. We have been educating people 
to buy luxuries; now we are selling a neces- 
sity, the security of the United States. 
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Rhode Island’s Dimout Display 














Merchants of Providence, R. I., have be- 
sieged the State Defense Council with com- 
plaints that the nightly dimout is hurting 
business because merchandise can not be 
properly displayed in their windows under 
present local regulations. To answer the 
complaints, Harry Freeman, state dimout 
and blackout marshal, arranged with the 
Retail Stores Specialty Association to have 
several stores illuminate their windows ac- 
cording to dimout specifications and then 
conducted defense officials and newspaper 
representatives on an inspection tour of the 
area. 

“All were found good examples of war- 
time lighting’ and “adequately lighted for 
sidewalk shoppers” were terms used to de- 
scribe the windows. 

Each display used illumination from one 
15-watt incandescent bulb for each 8 feet 
of window space—approximately one-fortieth 
of the light displaymen customarily use. The 
results of the test, according to Freeman, 
“demonstrate that any merchant who wants 
to take the trouble to study the dimout regu- 
lations and work accordingly, can have 
windows at night capable of stimulating 
business. Many merchants were complain- 
ing that because of the dimout, customers 
couldn't tell whether a store was open or 
not, but that was because most of them 
failed to understand just how much really 
can be accomplished even under necessary 
war restrictions.” 

The Rhode Island dimout regulations, in 
addition to the 15-watt provision mentioned, 
require a complete window background to 
prevent light in the window from the store 
interior; where such backgrounds do not 
exist, a light-proof curtain must be used 
against the glass—covering the entire space, 
including any transoms. All window lights 
must be so arranged that no illumination is 
visible out-of-doors above the horizontal, 
and any light or its reflection visible from 
the outside and which can not be extin- 
guished, completely obscured or reduced in 
intensity in accordance with War Depart- 
ment standards within five minutes of the 
sounding of a signal for a blackout must 
be permanently extinguished. 

The principal fault found in the test con- 
ducted in Providence was in the failure of 
most of the stores to shield their lights in 
a %-degree cone in order to prevent light 
from being visible from above the horizontal. 
For some unknown reason many stores were 
found which had covered their doors and 
windows in black drapes. 

From a display standpoint the photographs 
seem to indicate that while 15 watts illu- 
mination per 8 feet of window space may 
be sufficient to reveal the major elements 
of a window, it is a far cry from the mini- 
mum lighting necessary for good display. 


—These displays are “adequately lighted for 

window shoppers,’ according to Rhode Island 

defense officials in charge of enforcing the 

dimout regulations in that state. The lighting 

involved in each window consists of one |5- 

watt lamp for each 8 feet of horizontal linear 
opening— 
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Sell 


More 


LIFE-LIKE 
DISPLAYS 











With government restrictions on woolens, silks, rayons, etc., you, the merchants 
of the nation, are finding it increasingly difficult to merchandise your stores. 
Greater stress must therefore be put upon more abundant materials in your dis- 
plays and promotions. As the United States produces over one-half of all the 
cotton in the world, the importance of this fabric for all types of clothing is 
increasing tremendously. Use your windows to sell the public “conservation of 
materials’ and SELL MORE COTTONS by displaying them on attractive Darling 
forms, designed to enliven and lend appeal to your merchandise. . . Darling 
manufactures a complete line of staple display forms for both men’s and women’s 
apparel plus an excellent selection of “Victory” displays. SOLD THROUGH AU- 
THORIZED DARLING DISTRIBUTORS IN ALL PRINCIPAL CITIES. Write for 
complete information. ..L. A. Darling Company, Bronson, Michigan. New York 
office and show rooms, 735 Marbridge Building, Broadway at 34th Street. 


DARLING 


The Name to Think Of First in Display 


No. F-6 ACTION COSTUME FORM 





THE THREE DARLING PLANTS FLY 
THE COVETED TREASURY FLAGS 
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V.D.C. Themes For June 


Here are six dramatic window sketches by the government, through the Retailers 
presented as ideas tor retail display adapta- War Campaigns committee, to throw. all 
tion. They cover the chief campaigns sched- their weight and resources into a situation 
uled for June promotion by the Victory Dis- that is gradually approaching the crisis 
play Committee at the request of the Office stage. The entire food situation is based on 
of War Information. these two big points: 

First, of course, is an idea tor the continu- 1. Labor. During 1943 we are faced with 
ing promotion of War Bonds and Stamps. the problem of meeting tremendously  in- 
Next is one based on the immediate need creased production goals with a depleted 
for more woman power in war work. The farm force. From the autumn of 1941 to 
two center sketches play up Victory gardens, the same time in 1942, an estimated 1,600,000 
and the final two appeal for volunteers to | workers left the farms. Another half mil- 
help out with farm work. lion, it is thought, will leave by this summer 

Retail stores must cooperate in the last- to answer the demands of industry and the 
mentioned, and many are already planning armed services. 
to launch, in June, big display and adver- 2. Nutrition. Proper nutrition for all 
tising promotions urging people to help out workers and for the millions left on the 
with farm production in order to help avert home front becomes increasingly important. 
a threatened food shortage. Once again the The Department of Agriculture has worked 


merchants of the country have been asked out a national nutrition program that wilt 
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“Get Ready to Enjoy the 
“FRUITS of VICTORY" 
PLAN NOW TO CAM vouR 

VICTORY GARDEN PRODUCTS 
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need the united help of all retailers to put 
across. 

The Department of Agriculture announced 
recently: “Present plans call for a farm 
workers army of 3,500,000 part-time workers, 
plus 350,000 for the food processing plants 
and canneries. This army of part-time work- 
ers will be known as the U. S. Crops Corps. 
It will consist largely of boys and girls, men 
and women, most of whom have not been 
previously engaged in this type of work. 
They will be asked to serve for a season, 
for a month, or less, depending on the farm 
labor needs of their locality.” 

Full details on how retailers can select 
the best messages to put across this Crops 
Corps theme can be obtained from the local 
U. S. Employment Service, or the County 
Agent in agricultural communities. Added 

[Continued on page 47) 
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I NEED YOUR HELP, FOLKS / 













FREE THE FARMER 





JOIN THE U.S.CROP CORPS % 
AND WE'LL RAISE THE FOOD IT TAKES ech HELP 
TO WIN THIS WAR / “i WANTED 
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“Pittsburgh Industry In War 


By LASZLO GABOR 
Kaufmann Department Stores, Pittsburgh 


lo show local residents in dramatic, easily Many firms willingly sent units illustrating = 1n the areaway at the entrance to the exhibit. 
Pittsburgh war their particular work. It was a timely dis- These posters were from Russia, England, 
play, clean, handsome and vital. Canada and the United States, selected from 


visualized fashion what 
plants are doing, Kaufmann’s staged an ex- ! ‘ ? 
hibit entitled “Pittsburgh Industry In War.” War production posters greeted the visitor many for their good design and powerful 
appeal. They were mounted on panels 4 feet 
——> wide by 6 feet high, mounted 2 feet from the 
floor on natural wood poles. The panels 
bearing the posters were red and blue, with 
a smooth surface. Inside the exhibit room 
the panels were made of 1l-inch corrugated P 
board painted coral red, light blue, green, 
and aluminum to suggest backgrounds for 
industrial products. They provided a flexible 
way of making a background and, at the 
same time, partitioning off the various dis- 
play units. The panels can be used again 1 
for other exhibits, as well. 

At the left entrance was a “Precipitron,” ; 
a machine for cleaning air, next to a weld- 4 
ing booth operated by girls; both machines i 
were from Westinghouse. The visitor was 
led by the layout toward the interior of a 
“U-shaped line-up of displays in the middle 
ot the room, where NYA girls showed how 
defense work is learned and shells are tested. i 
The Red Cross had panels of photographs : 
of their work. National Tube showed an 
assortment of bombs. Against the wall were 
display units from Copperweld Steel, Alle- 
gheny Ludlum, J. & L. Steel, Koppers, and 
The Pittsburgh Coal Company. Follansbee 


a 


Steel showed the processing steps in making 
shells and the Aluminum Company of Amer- 
ica explained the part aluminum plays in 
the war effort. The Monsanto Company 
showed the work done at its flour mills to 
combat the food problems of war time. 
Continuing around the room, the visitor 
saw the work the Heinz Company is doing 
in. making plywood parts for airplaines. 
Against a partition extended to the ceiling, 
which cut off the corner of the room, was 
suspended an actual parachute made by Re- 





liance Manufacturing Company. In_ the 

corner of the room movies were shown of 

1s RUBBER CO :; — war work being done at Curtiss-Wright 
, ware rs ij and other plants. Across from the parachute, 

¢? ev ae r on the outer side of the “U"-shaped forma- 


tion—made of course by the brightly colored 
dividing panel—was an actual propeller— 
pierced by a bullet—as well as a cross-sec- 
tion of a propeller showing its construction. 
These and a section of an airplane motor 
were displayed by Curtiss-Wright. Gulf 
Oil described toluene and TNT. Bell Tele- 
phone explained the use of the “walkie- 
talkie.” The War Department showed an S 
exhibit of army combat rations. U.S. Rub- 

ber had an actual life raft, such as was used 

by Captain Eddie Rickenbacker, as well as 

a life-saving suit and jungle boots. 








Finally, by the second entrance door, was " 

a large assortment display by the Safety 
First Supply Company, showing types of 
gas masks, goggles and other equipment 
now used in the war as well as in mines. 
The Mine Safety Appliance Company abetted 
this display with an assortment of safety 
headgear and suits. Illustrative photographs 
came from the Eastman Kodak Company. 
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A TIMELY PATRIOTIC THEME FOR SUMMER: 


“HAVE FUN IN YOUR OWN BACKYARD” 


, | EXPRESSED IN THIS CLEVER NEW PAPER SCULPTURE 
| UNIT FOR SUMMER WINDOWS AND INTERIORS 








































@HOUSE, CLOTHESPOLE, 
GARDENBED, FENCE AND 
TREE . . . ALL SEPARATE 
PIECES, MOUNTED ON FREE- 
STANDING BASE. 


@ON GROUP ORDERS EACH 
UNIT WILL BE HANDLED IN 
A DIFFERENT COLOR COM- 
BINATION FOR DISPLAY VA- 
RIETY. 


@PERFECT BACKGROUND FOR 
ALL TYPES OF OUTDOOR 
APPAREL, SUMMER HOUSE- 
FURNISHINGS, ETC. 


24" HIGH $ 8.50 EACH 
30" HIGH $12.50 EACH 
36" HIGH $15.75 EACH 
48" HIGH $19.50 EACH 





4 SUMMER UNITS 
AS PICTURED 


ASSORTED COLORS ON 
QUANTITY ORDERS 


PRICES FOR A: 
36" OVERALL. $ 3.75 EA. 
48"" OVERALL. $ 5.50 EA. 


PRICES FOR B, C, D: 

12" HIGH $19.50 DZ. 
18" HIGH $ 2.75 EA. 
24" HIGH $ 4.25 EA. 
30" HIGH $ 6.25 EA. 
36" HIGH $ 7.75 EA. 


; B ae 48" HIGH $10.50 EA. 
SUMMER GARDEN JUNE PROMENADE WISHING WELL SUMMER SERENADE 




















OUR NEW IDEAS WILL WE SPECIALIZE IN STOREWIDE PROMOTIONS—GET IN TOUCH WITH US 


BE ON VIEW DURING 


va "NEW YORK DISPLAY 


of W a e 

- ae oth (9 15 EAST 22nd STREET, NEW YORK, N. Y. 

d iouleitieniabiaiintiin t SPECIALISTS IN THREE DIMENSIONAL MERCHANDISE PRESENTATION 
VISIT OUR SHOWROOM 
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Cards Trends “Down Under” 


By MARCUS G. TURLEY 
Farmer's, Auckland, New Zealand 


Here in New Zealand we continue to have A description of the cards illustrated will blue. Next, the principal lettering is in 
faith in the sales power of good showcards. indicate the color combinations followed: dark blue with light blue lettering on a buff 
We believe that if a card is to be used at upper left, top row—the card is pale blue — stock; the sky effect is in white, with the 
all, it should be done with great care—even with ultramarine lettering and a hand- © sky-line in light blue. The third card, for 
though we are plagued with a shortage of painted scenic design. The word “Farmers’” footwear, consists of a white card air- 
personnel in display departments every- is in dark blue on a medium blue. Next is brushed in yellow tones and mounted on an 


where, and consequently the time of each “Hands Out to Spring;” this is a card of air-brushed card in pastel green; the styl- 
individual is of increased importance. In medium blue with dark blue lettering; the ized bird is in light green and the lettering 


spite of this, it is the writer’s opinion and daisy design is done in natural colors. is a dark green. 
that of many others that one is justified Next, a medium shade of blue card with a Lower row, an air-brushed book effect 
in taking considerable time in the prepara- winter scene at the top; the small lettering on white stock; the outer portions are in 


tion and execution of a card that is to have — is in white with “Gaily Styled Checks” done yellow and gray; the lettering is in dark 
the job of drawing attention to merchandise in pale blue. The fourth card in this row blue and a medium shade of green. The 
or a promotion. has navy blue lettering on a ribbon in pale second card has a_ biscuit-colored back- 

Hence considerable time is devoted to pen cerise; the background of the two-plane ground against which appears a panel in 
and brush lettering, layout, and art-work in card is air-brushed in two light shades of | wine color; the lines are in apple-green and 


general, with the air-brush coming in for — blue. the acorns and leaf designs are in fawn; the 
extensive use as well. Cards are frequently Second row, left: a white card with sun lettering is white and yellow. At the ex- 


given two planes by mounting the lettered and its rays air-brushed in yellow on a pale treme lower right appears a card of white 
surface on a background of a harmonizing blue sky effect; the landscape is in dark — stock air-brushed at the edges and mounted 















or contrasting shade. green and the principal lettering is in dark ona base of midnight blue. 
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Will There Be A Santa Claus This 


What you are about to read is an adver- 
tisement inserted by and paid for by the 
BLISS DISPLAY CORPORATION. This 
procedure is an appeal for your interest, 
and is unquestionably irregular. But these 
are “irregular” times. We have much to 
say that will not fit in the customary adver- 
tising space. For example: We should like 
to discuss broad trends that will influence 
Christmas display promotions; you are 
vitally interested in the limitations and the 
possibilities of obtaining displays that will 
meet your Christmas requirements; we are 
anxious to know what merchandising prob- 
lems will arise that will further disturb 
orthodox display procedure. 


Christmas Display Trends—1943 

This total war has radically changed the 
buying habits and style preferences of the 
American Consumer. No longer is he com- 
plex or unpredictable. During few periods 
in the history of the Republic has he been 
more understandable more elemental. 
He is one of 130 million people with a 
common hope, anxiety and purpose; namely, 
the victorious termination of this war with 
the greatest possible speed. He will not 
accept any delinquency in_ the 
pursuit of this prayed-for objective. 

Then how, with reason, can we expect 
him to stop and look at chi-chi Christmas 
displays that are elaborately luxurious, ex- 
cept with inordinate exasperation ? 

In his intense determination to conclude 
this war, what type of display would he be 
in sympathy with? He would like to see 
a dramatization of what he is fighting for; 
the four freedoms; the retention of historic 


vigorous 


American Christmas customs and traditions ; 
he would accept, with warm understanding, 
your compassionate dramatization of his 
hopes and prayers; he would like to be told 
how he can give the fighting men a better 
Christmas, by sharing his Christmas day 
writing more 
letters to those at the front; you could in- 


with those on leave, or by 


cite his sense of courage by dramatizing 
historic American “War Christmases,” from 
which we emerged victorious. 


What Of The Child This Christmas? 

He is the unwarranted victim of these 
tragic times. For him, “There must always 
be a Christmas.” This year (1943) happens 
to be the 100th anniversary of Clement 
Moore's “THE NIGHT BEFORE CHRIST- 
MAS.” There is more than a hint in this 
fact. Let's not forget that “Children also 
pray.” Let's also not forget that they are 
war-like little devils. They love jeeps and 
airplanes, and many an unsuspecting adult 
has run afoul of a band of junior comman- 
dos (a shuddering but realistic thought). 


What Of Christmas Merchandisers? 
Due to necessary restrictions placed upon 
labor, material and transportation, together 


—Advertisement. 


DISPLAY WORLD 


By ALBERT BLISS 


Bliss Display Corporation, New York City 


with reduced stocks, your plateaus, fixtures 
or displayers will be functional, simple and 
serve a variety of purposes. They must be 
easy to trim, so that reduced staffs and in- 
experienced help can work them with ease. 
Plywoods, metals, and plastics are out. Bet- 
ter dig out some of the “old-fashioned” stuff 
and repaint it. It may look refreshingly 
new. 


The Spirit Of Giving 


This Christmas, more than ever before, the 
free people of America will declare with 
lofty purpose their willingness to accept the 
necessity for spirited giving. Total war 
demands total sharing. Not only must all 
Americans share their wealth with those less 
fortunate, but they must share their com- 
panionship and hospitality. 

War Service and War Work has dis- 
located millions of families. These people 
must be given the companionship they have 
lost Community through the 
agency of churches, lodges, and associations 


activities, 


will help to give these people an “American 
Stores may play a big part in 
extending a invitation to 
share the spiritual and material abundance 
with these “homeless” families, through in 
stitutional advertising and display. 


Christmas.” 
heart-warming 


The home has always been recognized as 
the living struggling nucleus around which 
thoughts, activities, and prayers are cen- 
tered. The home is the living cell of Amer- 


ican life. We are fighting to preserve this 


home. It must be maintained. Christmas 
displays this year should imply this with 
clear realism. The home must be = shared 


with the homeless. 

Consumer goods will be less and_ less; 
therefore, “practical” gift giving should be 
emphasized. The might be 
divided into three general promotional 
(1) Practical gifts for the working 
hours, (2) gifts for necessary 


merchandise 


groups: 
recreation, 
(3) luxury gifts as a tribute for work well 
done. 

Bond giving will be a vigorous promotion 
on the part of our government. We must 
meet this obligation and use the agency of 
our stores to aid in this vital promotion. 
‘his type display will definitely be institu- 
tional. 
rate our straight-forward patriotic presen- 
tation. Traditional victories of the Repub- 
lic could be pictured, such as Washington 
at Valley Forge. You might build a theme 
around early pioneer days, dramatizing the 
fact that the founders of the United States 
met and conquered equally distressing pe- 
riods of critical hardship. 


Here is an opportunity to incorpo- 


Probably the most positive Christmas 
theme you could consider is based on the 
fact that our men and women in the armed 
services are giving their lives for us. Our 
Christmas giving should first of all add to 
the spiritual and material comfort of these 
men and women and their families. 
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While the following theme is not new 
with Christmas, 1943, it is just as appropri- 
ate this vear as it was last year. Let’s do 
a job on “Christmas in the Allied Nations.” 
Just as we are fighting to preserve a tra- 
ditional American Christmas, so are our 
allies fighting for a continuance of their 
cherished customs. America is a_hetero- 
geneous nation. Our nationalities are many, 
and the nationals whose parents have been 
conditioned in the lands of our allies will 
be in sympathy with these gestures. 

In our effort to “be patriotic,” we should 
consider the men and women of our armed 


services who will be home on leave. They 
would probably like to get away from the 
dire realities of their service life. They 
would like to see that their home front is 


They 
would probably like to see traditional Christ 
mas symbols such as wreaths, candles, trees, 


preserving what they are fighting for 


etc. They dont “cry’—neither should we 


Therefore, all our “themes” should be free 
from heaviness and too much = seriousness. 
They would love a laugh. In any event, let's 


help them to smile. 


Limitations and Possibility Of Delivery 


For the past ten vears the Bliss Display 
approximately 
40% of its vearly volume during a 2% 
period (September 1 to November 10). Dut 


ing these 2! 


Corporation has produced 


month 


months, we have increased our 
seasonal personnel to a maximum of 147 


craitsmen. At present, we are operating 
with about one-half that total (72 to be 
exact—normal for this month). At present, 


we are approximately 600% in war work, and 
shall increase this percentage. We can not 
increase our present personnel except to 
work on war contracts for the U. S. War 
Department and Navy. 

During recent years, we have purchased 
over 50% ot our yearly total of supplies 
during the 2'4 months of Christmas produc 
tion. We now can only purchase about 20% 
to 30% of our former monthly total of non 
critical materials for civilian use Inci 
dentally, we can supply no mechanical work 
requiring new or second-hand equipment 
We can, however, re-vamp your old mech 
anism to a limited degree. 

These facts mean that we can not produce 
the same amount ot work this year during 
September, October, and November. How- 
ever, with the personnel and = non-priority 
materials available (barring further restric 
tions on transportation), we hope to be able 
to produce approximately 75% of our past 
Christmas business, 1f spread over a period 
ot 5% to 6 months. We are anticipating this 
schedule and are NOW prepared to present 
our 1943 Christmas proposals for your con- 
sideration. According to present indications, 
we do not think we will be in a position 
to accept new Christmas business after the 
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requirements. 


BLISS DISPLAY CORP. 
460 West 34th Street 


EVE BRUESER STUDIOS, INC. 
22-24 West 38th Street 
36-38 West 37th Street 


COY, DISBROW & CO., INC. 
686 Greenwich Street 


L. A. DARLING CO. 
47 West 34th Street 


DAZIAN'S, INC. 
142 West 44th Street 


THE L. J. CHARROT COMPANY, INC. 


In their effort to cooperate with the necessary restrictions relating to labor—material—and 
transportation conservation, these listed manufacturers and dealers have made advance 
preparations to facilitate the early accomplishment of your fall and Christmas display 


DECORATIVE CREATION & ART 
FLOWER CO., INC. 


668 Sixth Avenue 


DECORATIVE PLANT CO., INC. 
9th Avenue at 27th Street 


THE DISPLAY EQUIPMENT CORP. 
147 West 37th Street 


DISPLAY MANUFACTURERS MART, INC. 
149 West 24th Street 


FACIL FABRICS CO. 
111 West 24th Street 


FRANKEL DISPLAY FIXTURE CO., INC. 
493 Seventh Avenue 


WE INVITE YOU TO OUR INDIVIDUAL SHOWINGS, JUNE 21-25 INCLUSIVE 
MAKE HOTEL RESERVATIONS EARLY TO INSURE ACCOMMODATION 
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MARKET WEEE 


Within these five days (June 21 to 25, inclusive) you will be able to accomplish what 





would normally require several separate buying trips because all these manufacturers 


and dealers will be ready for you with a comprehensive line in their respective show- 


rooms, 


THE GRENEKER CORPORATION 
250 West 54th Street 


VICTOR HAIDA DISPLAYS, INC. 
149 West 24th Street 


DAVID HAMBERGER, INC. 
115 West 3lst Street 


A. LUTZ 
3 West [8th Street 


MAHARAM FABRIC CORP. 
130 West 46th Street 


P. C. MILEO 
7 West 36th Street 


NATURAL CREATIONS 
57 West 28th Street 


RIP STUDIO 
15 East 22nd Street 


NAT SIEGEL 
39 West 37th Street 


JAS. B. WILLIAMS, INC. 
498 Seventh Avenue 


SUE WILLIAMS STUDIO 
89 West Third Street 


WORSINGER WINDOW SERVICE 
110 West 40th Street 


WE INVITE YOU TO OUR INDIVIDUAL SHOWINGS, JUNE 21-25 INCLUSIVE 


MAKE HOTEL RESERVATIONS EARLY TO INSURE ACCOMMODATION 
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The Chicago Display Scene 


HELP KEEP THIS 
PLACE CLEAN 


The merry month of May—festooned, be- 
ribboned and fragrant with flowers—is a 
particularly happy one for “observance un- 
der glass.” Local displaymen have put on 
a variety show to win the applause of the 
most critical Chicago shoppers. 

Themes run the gamut from the romantic 
to the patriotic—from the fanciful to the 
practical and from the purely picnic mood 
brought on by pre-summer snatches of sun- 
shine to the challenging seriousness of a 
war-minded America. 

On the happy-go-lucky side, for example, 
is a series of six related designs created by 
Display Director Ray Bianchi of Goldblatt’s 





By KENDALL HULL 
F. A. Kuehn & Co., Chicago 


State street store, one of which is illustrated 
on page 30. Whimsical in spirit, and 
somewhat flippantly titled, “Quite A Change, 
Gals,” the windows hark back to good old 
rustle-and-bustle days of the Gay Nineties 
when meatless Tuesdays were unheard of 
and legs o' mutton were plentiful wardrobe 
appendages. The tantalizing backdrop panel 
of this particular set is an object lesson in 
economy and effectiveness. Constructed en- 
tirely of paper, bits of wood and a few 
splashes of poster paint, the piece depicts 
a jolly, derby-hatted mustachioed chef d’ 
pusheart, paper-sculptured onto the flat, and 
arrested in the act of accenting his tempt- 
ing menu. A sign painted on the side of the 
impressionistic lunch wagon advises, “My 


Ham and Egg Can't Be Beat” and suggests 
that passersby “Eat a Pork Chop and Be 
Happy.” (And who wouldn't these days if 
it were a matter of choice?) The down- 
stage wagon wheel, made of wood, stands 
out in relief and a second contrast is fur- 
nished by the modern grandstand togs rec- 
ommended for Ladies Day at Comiskey 
-ark or Wrigley Field, worn jauntily by 
a trio of mannequins as against the memory 
of feather boas and street-duster skirts of 
fifty years ago. Used as a background piece 
for a two-piece sports dress is a gigantic 
replica of a baseball, and further suggest- 
ing play hours is a canoe paddle which 
serves as a display piece for a pair of pretty 
unrationed shoes and some wooden jewelry. 








Lettering on the easel poster down right 
matches the rococco messages on the ped- 
dler’s wagon. 

Window shoppers are saying “Thanks for 
the Buggy Ride windows” being featured 
by ingenious A. Kernes, display director for 
Edgar Stevens, Inc., in Evanston. As can 
be readily seen in the illustration shown 
on this page, one of a series of four such 
displays set forth by the store, the window 
is as gay as spring itself, with a fringed 
white posie-bordered phaeton occupying the 
center of the stage, and two rows of bright 
tulips marching in soldierly fashion through 
its spoked wheels. A garden path and grass 
matting complete the floor pattern which is 
flanked on either side by curving natural- 
colored brick-effect walls, skirted in arti- 


[Continued on page 30] 


—At the upper left, a display by J. W. Camp- 
bell, Carson Pirie Scott & Co. . Center, 
from The Hub... . Left, by A. Kernes, Edgar 
Stevens, Inc., Evanston. . . . (All photographs 
by courtesy of F. A. Kuehn & Co., Chicago) — 
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CO-OPERATION IN DISPLAY 






IN A CONCERTED EFFORT TO CO-OPERATE WITH THE WAR EFFORT! 
IN A CONCERTED EFFORT TO CO-OPERATE WITH THE MAN POWER 


CONSERVATION! 


IN A CONCERTED EFFORT TO CO-OPERATE WITH THE NECESSARY 


RESTRICTIONS ON MATERIALS! 


IN A CONCERTED EFFORT TO CO-OPERATE WITH THE DISPLAYMAN! 





‘““NEW YORK DISPLAY MARKET WEEK” 
JUNE 2Ist to 25th Inclusive 





THE L. J. CHARROT COMPANY, INc. 


36-38 WEST 37TH STREET, NEW YORK 


SHOWING OF FALL AND ADVANCE CHRISTMAS LINES 




















“MOST OUTSTANDING WINDOWS WE'VE EVER HAD“ 


— say the makers of Wear-Right Gloves 


And the display man does them with panels 
of glittering FLEXGLASS. 


A cheerfully bright window of colored cotton gloves enhanced 
by the freshness of spring flowers is a current feature of the 
Wimelbacher & Rice windows on Madison Avenue, New York. 
Featured here are a group of the most successful current sellers 
in short and longer lengths. The mirrored Flexglass background 
gayly reflects the wealth of colors seen in the display. 

This smart, modern display material is real glass, fabric-backed. 
It is so flexible that it may be used for free-standing units, easy 
to change from one display to the next. Or it may be cemented 
to a hard, smooth surface for permanent window beauty. It is 
waterproof, weatherproof. It requires no maintenance. 


Think of FLEXGLASS for your next display. Choose from many 
different colors and types— mirror, opaque, dewdrop. There is 
one to fit your exact need. 


Send for FREE Color Card and name of the distributor nearest 
you... now. 


FLEXGLASS is available Now! No Priorities! 


Flexglass is manufactured and marketed jointly by the Mengel Company, 
Louisville, Ky., and by United States Plywood Corporation 


ABE Rg 


The Glass That Bends 


UNITED STATES PLYWOOD CORP. 


103 Park Avenue, New York, N. Y. 
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re Fighting For 


























—Instead of holding the usual anniversary promotion this year, Bullock's, 
Los Angeles, created an ‘Inauguration Month" dedicated to ''The World 
We Are Fighting For.'' At the suggestion of J. H. Brewer, display di- 
rector, the subject was turned over to W. L. Stensgaard & Associates, 
Chicago, for interpretation. Six of the seven windows—each built around 
a different major theme to which we can look forward in our world of 
tomorrow—are pictured here. A great deal of research was necessary 
in their preparation and they are exceedingly well done from the stand- 
point of design and the probability of the predictions they make. 

The large circles are 6 feet in diameter and are original oil paintings 
in beautiful colorings. The longitude and latitude marks are narrow strips 
placed in relief to represent the globe. Around the right hand column 
in circular fashion are listed the items whose development will be im- 
portant to this new world: atoms, plastics, electronics, vitamins, genetics, 
ond so on. 








To enable the passersby to picture the predictions more clearly, one 
display, for example, shows an automobile of early vintage; next is the 
car of today (with the suggestion that it must be made to last for the 
duration), and finally a visualization in model form of the car of tomor- 
row. In a similar manner the other displays discussed the houses, air- 
planes, communication system, education, and health of tomorrow. The 
corner window summed up the other six with small-scale repetition, as 
pictured at the lower left. 


Originally the show was booked for two weeks, but it was so successful 
that it was held over for still another week. During this time it was seen 
by literally hundreds of thousands who were able to visualize in dramatic 
form the need to buy more and more War Bonds and Stamps to insure 
the Victory needed if these predictions for the future are to come true. 


The exhibit has been booked for other cities, as well. 
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Prize Winners Announced 
In "Sew And Save" Contest 


First prize of $100 in the larger store 
group of the national “Sew and Save’ dis- 
play contest sponsored by National Needle- 


craft Bureau, Inc., New York City, has been 
awarded to Harold Soldwisch, T. H. Wil- 
liams & Co., Austin, Texas. Similar awards 
in the smaller stores division and the chain 


store group went to James H. Lanham, 
Minear Dry Goods Company, Greensburg, 
Ind., and Henrietta Egan, McCrory Stores 


Corporation, New Orleans, respectively. 

F. H. Boyd, Coyle & Richardson, Charles- 
ton, W. Va., won the $50 second prize in 
the larger store group. 
awarded to Eugene Bruno, J. C. 
Company, Camden, N. J., and Harry Pruitt, 
W. T. Grant Company, Decatur, Ala., for the 
other two divisions. 

Third prizes of $25 each went to MeCrory 
Stores Corporation in East Liverpool, Ohio, 
and Shreveport, La., and to M. H. 
New York City. 


The same sum was 
Penney 


Lamston, 


Harry W. Keller Now With 
American Radio Hardware 


Harry W. Keller, formerly display man- 
ager for the W. T. Grant Company, has re- 
signed to accept a position with the Amer- 


ican Radio Hardware Company, New York 


City. Keller had been with the W. T. Grant 
organization twenty-two years, for the past 
fourteen in charge of the display depart- 
ment. 

Carl V. Haecker, assistant director of 


sales promotion, will assume full responsi- 
bility for the display department's activities 
for the W. T. Grant Company in the future. 


Displayman Killed 
In Plane Crash 

Revis Cannon, a member of the armed 
forces, was killed in an airplane crash in 
Panama on March 9. Details of his death 
not available. Cannon was associated 
with Schear’s Department Store, Evansville, 
for more than three years as first assistant 
to John G. Barton, display director, and 
later display manager for Miller’s, 
Indianapolis. 


are 


Was 


Marquardt Forsakes Display 
"For The Duration" 

Marquardt & Co., 153 Spring street, New 
York City, has announced that the firm will 
abandon its relatively new display division 
“for the duration,” except for the sale of 
Hat sheets to jobbers in the New York area. 
Howard Harter, who had been in charge of 
the department, has left the firm and _ his 
future plans are not known. 


Army Promotion 
For Rankin 

Pic. James O. Rankin has been promoted 
to corporal in the Army Air Forces at Stout 
Field, Indianapolis. Prior to his enlistment, 
Corporal Rankin was in the display depart- 
ment of Foley Brothers, Houston. 
member of the International Association of 
Display and of the Houston Display Club 


He is a 
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Two Mighty Symbols 


The Minute Man and the "V" stand as two mighty 
symbols of our determination to crush, once and for 
all, the menace to our country's way of life. The 
armed forces are doing their bit on the fighting 
front; we at home can do our bit by buying more 
and more War Bonds for a quicker Victory. 


And in display the name of Nat Siegel has 
become a symbol, too—a symbol stand- 
ing for the best in display equipment 
of all kinds. Our stocks are still very 

complete on fixtures, plastic and 

<~ wood novelties, and mannequins. 

z , New creations are constantly 

being added to our line, and 

our usual prompt delivery(on 
most items)}still is the rule. 







Write us about your 
requirements, or visit 
our showrooms. 


NAT 
SIEGEL 


JUNE 
21ST TO 25TH 
INCLUSIVE 


NEW YORK 
DISPLAY MARKET 
WEEK 


39 W. 37th St. 
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211 NORTH MORGAN STREET 


the Rhinoceros is noted for his ability . 


RIBBONS 
by 
TAFFEL 
Send for Free Booklet 


TAFFEL BROS., INC. 


95 Madison Ave., New York 


GEAR CO. 


CHICAGO, ILL. 
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CHICAGO DISPLAY SCENE 

[Continued from page 26] 
ficial vines. Fanciful wooden balustrade 
pieces support a print dress and a bust 
adorned with scarf and hat. One manne- 
quin walks in a striking print dress—the 
other in a checked habit sits upon the buggy 
seat, bag and gloves in hand—a pretty sight 
for winter-weary eyes. 

“Navy... Sure sign of Spring!” reads the 
caption on a neat poster in a fashion win- 
dow at The Fair, peopled by three suited 
women-about-town and dramatized by a 
modernistic aquarium stocked with live 
fish, and banked with flowering bushes and 
flowering hats. Down front an attractive 
form displays a pert hat and colorful scart, 
and alongside are a purse, white gloves and 
a bottle of perfume. The walls of the set 
are chaste and lighted effectively, the only 
other decoration being a classic bench and 
a pair of platforms. The window is repro- 
duced here. Sam Blum is display manager. 

Easter has come and gone but the memory 
of the many clever displays of the season 
lingers on. Shown here is one of a series 
of men’s wear displays from Henry C. Lyt- 
ton & Co., dominated by the creatures of 
spring. Standing on the porch of his little 
paper domicile is a young blade of a robin 
with the attitude of having something to 
crow about. Painted clouds float across a 
paper sky, and the rabbit rides a_ bicycle 
cart, with petal wheels and a cargo con- 
sisting of a huge papier-mache egg filled 
with flowering plants. The merchandise ts 
indicative of some cool days still ahead. 

Over at Carson, Pirie Scott & Co., Display 
Director J. W. Campbell sets aside a series 
of small panels designed to interest war 
workers. Pictured on page twenty-six 1s 
one set addressed “To the Ladies” and cap- 
tioned: “Be the Woman behind the Man 
behind the Gun,” cleverly lettered as a cor- 
rection on the better known slogan “The 
Man behind the Man behind the Gun.” The 
scene is a locker room in any war plant, 
the walls of tan tile with white mortar 
filling. Standing beside an open locker is a 
young woman war worker wearing all the 
modern paraphernalia designed for keeping 
clean and keeping safe while on the job. 
Both work clothes, practical and good look- 
ing, and mechanical safety devices are 
shown in the setting. 

A bumper crop of War Bonds is growing 
in a healthy looking garden planted by Jack 
Pollari, of Madigan Brothers. Appro- 
priately, the plot is in the shape of the 
United States map, well sodded and dotted 
here and there between the “bond plants” 
by miniature planes, tanks and _ battleships. 
A background of live fern and a towering 
plant bearing the fruit of war bonds rises 
behind a sign that says “Your Victory 
Garden.” At either side of the set are 
posters, the words painted on over replicas 
of Bonds, reading “Save the Seeds of Vic- 
tory” and “Buy War Bonds Now.” A mod- 
ern girl wearing war worker's garb and a 
mannequin Bond saleswoman are executed 
in miniature. This very inspiring and worth- 
while window is illustrated on this page. 


—Left, a display by Sam Blum, The Fair 

Store. . . . Center, by Jack Pollari, Madigan 

Brothers. . . . Below, by Ray Bianchi, Gold- 
blatt's— 
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STRIPS 6 In. x 8 Ft. in the following colors: 
No. 450—All Slate-Gray No. 453 — Predominately 
No. 451—All Terra Cotta Slate-Gray with odd 
No. 452—All Green Terra Cottas and Greens 


SLATE-TONE SHINGLE STRIPS 
esiips "12O Snip cme Re 


(Six SHINGLE STRIPS are sufficient to cover an area 30” x 8, 
allowing a l-inch overlap and 5 inches exposed shingle) 
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Something REALLY New! 


Slate-Tone Shingles 
A TIMBERTONE Product 


INSTALLED IN A JIFFY ... NO MORE 
SAWING ... NO MORE STAINING OR 
PAINTING .. . READY TO APPLY 


SLATE-TONE SHINGLES are made over strips of corr 
gated board, scored into varied-width shingles. They're 
slatey to the touch and slatey to the eye. 


They're the REAL thing . . . yet 
@ Light in Weight 
@Can Be Cut by Scissors or Knife 


Applied with tack gun or small brads with no appreciable 


waste or trimming. 


ORDER NOW FROM YOUR JOBBER 


TIMBERTONE DECORATIVE CO. 
15 West 24th Street New York 





LEATHERETT 
PAPERS 


(48° WIDE) 


As you want them! 
When you want them! 


Visit Our Dealer Showrooms 


DISPLAY MARKET WEEK 


BULKLEY, DUNTON & CO. 


Display Papers Division 
New York—295 Madison Ave. Chicago—2635 S. Wabash 
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—This novel draping stand can be used 
on top of center shelving in the piece 
goods department, or in a display win- 
dow. It is so designed that all drapes 
radiate from the one stand. Very mod- 
ern in design, it is still quite easy to 
make, being cut from 14-inch plywood 
or wallboard—two thicknesses of the 
latter being glued together for strength— 





—Here is another self-service fixture that can be 
used for sale of records albums, games, children's 
books, and similar lines. The top has two inclined 
surfaces on which to display the goods; easily ac- 
cessible space is provided under them to hold ad- 
ditional items. The unit can be made half the width 
shown for service on one side only, or it can be 
built as a top for a counter or table. An attrac- 
tive sign at the top helps the self-service idea— 




















—This is a self-service display counter for selling 
such lines as shirts, pajamas, shorts, and the like. 
The color and pattern of every item are seen at a 
glance since the merchandise on the second row is 
raised above that on the lower shelf of the unit. Cut- 
out scrolls form the sides and give a decorative touch 
to the setup. The same basic idea can be used for a 
variety of merchandise— 
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—Still another self-service unit is built around a | 
pillar; it is designed to sell housewares. The set- | 
up has been made very attractive through a can- 
opy conveying the semblance of a house. Shelves 
are braced with slanting supports that harmonize 
with the slanting roof. Use asphalt shingle paper 

in bright colors, with natural finish boards for 

the gable sides. Shelves should be of waxed and i ( 
sanded, natural-finish boards— 
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New York Trade Factors 
Sponsor Relief Dinner 

A dinner sponsored by the signs, displays, 
and supplies division of the War Emergency 
Campaign, United Jewish Appeal, will be 
held the evening of May 19 at the Pennsyl- 
vania hotel, New York City. Honorary 
chairmen are Joseph Maharam, Maharam 
Fabric Corporation, and Alfred Graze, of 
the firm of that name. 

Other chairmen include: Murray Gold- 
smith, M. Goldsmith Company, Inc.; George 
Messer, Display Equipment Corporation; 
Martin Fleischman, Fleischman Displays, 
Inc.; Arthur Cohen, Decorative Displays; 
Max Maharam, Maharam Fabric Corpora- 
tion; Harry Nadler, Morel Manufacturing 
Company, Inc.; Jacob Nedelman, Continen- 
tal Signs, Inc.; Charles Fischler, Progres- 
sive Sign Supply Company; Alex Gold, 
Superior Neon Sign Company, and A. A. 
Senit, Sterling Sign Company. 


"United Nations Victory Centers” 
For Department Stores 

A steady procession of war displays and 
exhibits, to be leased without charge to de- 
partment stores with “United Nations Vic- 
tory Centers,” is contemplated by Publicity 
Features, Inc., 11 West 42nd. street, New 
York City. Full details as to how the plan 
will operate can be obtained from that ad- 
dress. Only twelve of the centers will be 
established at the start, in key cities from 
coast to coast, with more stores included in 
the program from time to time. Publicity 
Features, Inc., has already received consid- 
erable publicity for its Dutch and Polish 
exhibits, as noted in these pages in past 


issues. 


Change Of Name 
For Greneker 

Well known to the display field under the 
title of Greneker Studios, Inc., manutacturer 
of mannequins, the firm has decided that its 
enlarged activities make it advisable to 
change the company name to The Greneker 
Corporation. The organization, located at 
250 West 54th street, New York City, is 
busy on numerous war materiel orders, in 
addition to mannequin production. There 
has been no change, nor is any contemplated, 
either in management, personnel, or cor 


porate policy. 


Treasury Department Citation 
Awarded To Stensgaard 

W. L. Stensgaard & Associates, Inc., Chi 
cago and New York City, has been awarded 
the Treasury Department's citation for “the 
magnificent job the Stensgaard company is 
doing in promoting the sale of War Bonds 
and Stamps through the medium of window 
display advertising.” 


Ochiltree Leaves 
Army Life 

Virgil Ochiltree, display manager for 
Dunlap’s, Cincinnati, until his induction into 
the army six months ago, has been honor- 


ably discharged from service and plans to | 


reenter the display field. 
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EVE BRUESER STUDIOS, INC. 


Takes Pleasure 
In Announcing 


New Offices and Showrooms 
AT 


22-24 WEST 38TH STREET 
NEW YORK CITY 


MAY 15, 1943 











ADVANCE DISPLAYS 


Announces for Immediate Delivery 


BROADSWEEP PAPER 


In 27 Beautiful Colors—87" Wide—12 Yds. to the Roll—In a Carton 


Pink Orange Red Turquoise Blue Forsythia Yellow 
Lt. Blue Tobacco Brown White Rust Lt. Grey 
Chartreuse Kelly Green Black Maple Purple 

Orchid Royal Blue Sand Apricct Wine 


Med. Royal Blue 


744.25 Rolj—io Rolls or More $3.75 Roll 
Also Sheets 24‘ x 36‘ $9.00 per 100 Sheets 


Colors Can Be Assorted 


BROADSWEEP RIBBONS 


50-YD. ROLLS—ALL COLORS 
2” Wide 4” Wide 6” Wide 
71.00 Roll 71.75 Roll °2.25 Roll 


COLOR CARDS FURNISHED ON REQUEST 


ADVANCE DISPLAYS | tiissteua ba. 


















Send for the 


“In 1891 


>AIR BRUSH 
cataLog| |Lotest Style WIGS 


Also Complete Line of Wiggers Supplies 


THE WOLD AIR BRUSH AT POPULAR PRICES 
MANUFACTURING CO. 32 WEST 20th ST. 
2173 North California Ave. ARRANJAYS WIG CO., NEW YORK CITY 
CHICAGO - - ILLINOIS Telephone Chelsea 3-834] 






























OUR PLATFORM 


1. The Promotion of Display. 

2. More Display Cooperation by Manufacturer 
and Merchant. 

3. Advancement of the Display Service Business. 

4. Practical Service to the Display Profession 
and Industry. 


5. Greater Appreciation of Display's Power in 
Merchandising. 


6. Absolute Independence of Our Editorial 
Columns. 
VOL. XLII MAY, 1943 No. 5 


Have You Turned In 
All That Scrap? 


Display departments have, on the whole, 
done a remarkably fine job in cooperating 
with the national scrap drive. They have 
installed display after display pointing out 
to the public the necessity of garnering 
every possible bit of scrap metal to be con- 
verted into war materials. But in many 
cases display departments which have done 
a fine job in educating the public to this 
phase of the war effort have been too busy 
to undertake a similar scrap collection drive 
in their own bailiwicks. 

The time has now come when the nation 
is being called on to dig ever deeper, to 
search ever more closely, for overlooked or 
forgotten scrap metal. Experience has 
proven that even when a very thorough 
search for scrap was made in previous 
drives ot this nature, always some items 
are passed over or not found. Display de- 
partments are no exception to this rule, and 
the odds are that a new check of metal 
equipment will reveal a considerable quan- 
tity of material that can be turned in for 
scrap. And it is needed badly. 

It is true that display does not have the 
heavy scrap for which the war industry 1s 
calling. But many of the lighter items are 
made ot metals which are vital in the war 
effort and which are growing increasingly 
scarce 

Copper, for example. The government 
now classifies copper scrap as the No. 1 
industrial salvage problem. An effort is be- 
ing made during 1943 to increase the col- 
lection of copper, brass, and bronze by 62% 
per cent. The United States depends upon 
scrap as the source for approximately 40 
per cent of its copper. 

Most of this copper, brass, and bronze 
must come from industry—but every ounce 
contributed by display will be just that much 
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more help in the production of planes, guns, 
tanks, shells and all the varied equipment 
of modern war. 

Check your display equipment again, now, 
and turn over to the junk dealer any items 
you can possibly spare which are made 
of these metals. Don't worry for fear the 
junk dealer will simply resell the item as a 
display stand or whatever it may be; the 
War Production Board has stipulated that 
dealers who accept such material as scrap 
may not dispose of it in any other form ex- 
cept with the specific permission of the 
War Production Board. 

Go through your department with a fine- 
tooth comb. The rule is: “If it hasn't been 
used for six months, and if there is no im- 
mediate use for it, it is junk and should be 
disposed of. The government needs it worse 
than you.” 


Display Market Weeks 
Answer A Real Need 

Display Market Week—a new term in dis- 
play—is looming on the horizon at a time 
when such a move is badly needed. The 
first such week will be held by New York 
City display factors June 21-25, inclusive, to 
be followed immediately by a similar event 
promoted by the Chicago Display Club, 
July 6-10, inclusive. 

The purpose in each city is to have local 
display manufacturers and dealers present, 
in their own showrooms and at the same 
time, their display materials and equipment 
tor the fall and Christmas seasons. By so 
doing, visiting displaymen can see a con- 
centrated showing on one trip, can save a 
great deal of time, money and trouble in 
traveling, and can make their selections on 
a comparative basis. 

One ot the most important factors in con- 
nection with the two Display Market Weeks 
is that each puts particular stress on the 
absolute necessity this year to place fall 
and Christmas orders early. Many display 
firms have turned to partial or complete war 
production, and all of them have greatly de- 
pleted staffs as compared to 1942. It will 
be physically impossible to produce fall and 
Christmas orders in time to meet the dis- 
playman’s needs unless the displayman lit- 
erally does his Christmas shopping early. 


Closing Date Is Extended 
On |. A. D. Photo Contest 


As a result of numerous requests from 
displaymen, the International Association of 
Display has decided to extend the closing 
date of the annual display photograph con- 
test to June 15. The contest was originally 
scheduled to end on June 1. The final re- 
sults will be announced in the July issue 
of DISPLAY WORLD. 

Other suggested changes which have been 
adopted include a simple rule to govern the 
awarding of the sweepstakes prize: “For the 
best collection of any eight photographs not 
entered in the twenty-seven classifications 
listed below.” A few changes have been 
made in the classifications, and the list 
which follows is the one approved just be- 
fore press-time by the I. A. D. headquar- 
ters: 

(1) Women’s wearing apparel; (2) mil- 
linery; (3) women’s accessories; (4) wom- 
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en's sportswear; (5) lingerie, negligees, cor- 
sets, etc. 

(6) Children’s wear; (7) infants’ wear; 
(8) draperies, curtains and domestics, dress 
and piece goods; (9) men’s clothing; (10) 
men’s accessories. 

(11) Men’s sportswear; (12) boys’ clothing; 
(13) boys’ accessories; (14) shoes; (15) toys. 

(16) Sporting goods; (17) luggage; (18) 
rugs and floor coverings; (19) furniture; 
(20) appliances, radio, washing machines, 
stoves, etc. 

(21) Drugs, toilet goods, candies; (22) 
jewelry; (23) hardware, paints, auto acces- 
sories; (24) best patriotic display; (25) best 
institutional display; (26) best interior de- 
partment display; (27) best decorated float. 

The judges of the contest are as follows: 
Chairman, Carl V. Haecker, W. T. Grant 
Company; Irving Eldredge, R. H. Macy & 
Co.; George Wells, James McCreery & Co.; 
Miss Irene Bender, Associated Merchandising 
Corporation; Miss Zelma Bendure, Fairchild 
Publications; Paul Torrey, Interstate De- 
partment Stores; Al Bliss, Bliss Display 
Corporation. All the judges are from New 
York City in order to facilitate judging the 
contest. 

All photographs arriving at International 
Association of Display headquarters, 855 
Elm street, Manchester, N. H., by June 15 
will be entered in the contest. 


"Four Freedoms" Display Forbidden 
Unless With SEP's Approval 
“With reference to the “Four Freedoms” 
paintings by Norman Rockwell appearing in 
recent issues of the Saturday Evening Post, 
the magazine has issued a notice that under 
no circumstances may the paintings or the 
accompanying interpretations by Booth 
Tarkington, Stephen Vincent Benet, Carlos 
Eulosan and Will Duranty be used commer- 
cially without express permission. “The 
only exploitation that is planned in con- 
nection with the Four Freedoms paintings 
is on behalf of War Bonds and Stamps,” 
the Post states. “Beginning April 26 the 
paintings will tour the country as a principal 
feature of a War Bond show, sponsored by 
the U. S. Treasury Department, the Satur- 
day Evening Post, and many of the nation’s 
leading department stores. No aspect of 
this promotion will have any commercial 
application, nor will any be permitted by the 
sponsors. 
sy the paintings and text are fully 
protected by copyright and any association 
of the paintings and text with any commer- 
cial project whatsoever, including advertis- 
ing, publicity, displays or other merchandis- 
ing methods, will be grounds tor immediate 
legal action. Request for permission to 
tie up these interpretations with any non- 
commercial programs contributing to the 
war effort will be welcome and carefully 


considered.” 


Pingelton Wins 
Display Contest 

First prize, consisting of a War Bond, 
has been awarded to Jimmy  Pingelton, 
Prevo's, Greencastle, Ind., in the nation- 
wide display contest sponsored recently by 
Jane Irwill, sweater firm, and the Quink 
Company. 
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Tennis Week Contest 
Offers War Bonds 

The thirteenth observance of National 
Tennis week, May 29-June 5, will include 
the usual national window display contest 


according to The Sporting News, St. Louis, | 
sponsor of the promotion. A $100 War Bond 
will be the top prize, with other awards also | 


offered. Any retailer of sporting goods is 
eligible for the competition. Last year’s 
contest winner was E. M. Beene, Leonard’s 
Department Store, Fort Worth. 





Feminine Display Head 
For Blum Store 

The appointment of Marjorie Groff as dis- 
play manager has been announced by The 
Blum Store, Philadelphia. She had for- 
merly been in charge of display for George 
Allen, Inc., Germantown. Miss Groff suc- 
ceeds W. J. Cassidy at Blum’s. 





Rutgers Leaves Macy's 
For Kresge's, Newark 

W. Oscar Rutgers, display executive in 
charge of junior-deb fashions for R. H. 
Macy & Co. New York City, has _ re- 
signed in order to accept a position as exec- 
utive assistant to William E. Mixon, general 
display director, Kresge Department Store, 
Newark. Rutgers assumed his new duties 
on May 10. 





Larger Quarters 
For Brueser 
Eve Brueser Studios, Inc., has moved its 


showroom and plant to new and larger | 
quarters at 22 West 38th street, New York | 


City. The firm had been located at 162 
Kast 38th street. The company specializes 
in various types of display merchandise. 
Roy Stewart Returns 
To Civilian Life 

Formerly head of display for Barker 
Brothers, Los Angeles, and more recently in 
service, J. Roy Stewart has been released 
by the army—being over the age limit—and 
is now engaged in defense work at the 
Douglas Aircraft Company, Los Angeles. 


Displayman's Wife 
Taken By Death 

Sympathy is extended to Jack Ralston, 
lisplay director for Levy Brothers, Houston, 
on the recent death of his wife. A son also 
Survives. 


Change Of Jobs 
For Curto 

Formerly in charge of display for J. C. 
Penney Company, Lansing, Mich., and more 
recently in the interior display department 
ot Marshall Field & Co., Chicago, V. M. 
Curto is now engaged in interior display for 


Kaufmann’s Department Stores, Pittsburgh. | 
I 


Navy Public Relations Head 
At Detroit Club Meeting 

The April meeting of the Detroit Display 
Club featured naval topics, with Lt. R. C. 
Sutton, head of public relations for the 
Navy, as guest speaker. Two motion pic- 
tures of the navy in action were also shown 
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qRIM UP! guoR uP! 


YOU NEED COLORED CARDBOARD 
FOR MODERN VISUAL SELL/NG 


use CRESCENT DISPLAY BLANKS 








PRINTED EXAMPLES ON REQUEST 












GQ Product 
f CHICAGO CARDBOARD COMPANY 


666 WASHINGTON BLVD. CHICAGO, ILLINOIS 





| ‘GRASS MATS 


Use these versatile grass mats 
anywhere, with any kind of 
merchandise! You can be con- 
fident that the fire hazard has 
been reduced to a minimum. 
Yet Eaton fire-proofing does 
not lessen their colorful, eye-catching 
appeal one iota. They are rich grass- 
green in color, velvety smooth. Also 
mildew-proofed to prevent discoloration. 
Can be used time and again. Readily 
stored without impairment. Order from 
your display jobber today for Spring 
and Summer displays. 


TEATON BROTHERS CORP. 
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PATRIOTIC RAYON ROPE CLAY COATED 
VALANCE SWAG SHOWCARD BOARDS 


Perfect for Decoration Day and July Fourth Themes } 

$1.00 Per Yard—Immediate Delivery FOUR LETTERHEAL BRINGS Sa kameien inne 
Samples on Request 

PRICE FABRICS CO. F. D. GOODLANDER 


67 W. 44TH STREET NEW YORK CITY eh WABASH, IND. 


and Save 
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Point-of-Sale Gallery... 


OF NATIONAL DISPLAYS == 





—Many of the long line of 
Nyal drug products are dis- 
played effectively in this 
"book-type" unit; it is plas- 
tic-bound to enable the 
dealer to turn the pages 
more easily. Two products 
are featured at one time, 
the complete display per- 
mitting the showing of twen- 
~s; ‘ ty-two items. Designed and 
Wig f produced by Zipprodt, Inc., 
MRK | Chicago— 
af if 
—The Gillette Safety Razor 
Company is teaching men to 
get longer life from their 
blades. In connection with 
this campaign Snyder & 
af Black, Inc., New York City, 
3scno designed and produced this 
sacpeney Sig Ses. display in ten colors— 
—Also by Snyder & Black is 
the Djer-Kiss window display, 
in nine colors; it was pro- 


duced for V. Vivaudou— 


Ser eon —Soon to be released by 
Forves ret inarend ~ > the Department of Agricul- 
ture, Office of War Informa- 
tion, is a color poster pre- 
senting the seven basic nu- 
trition food groups in "'tar- 
get" form. The central de- 
sign is shown here. On the 
actual poster, this will be 
surrounded by illustrations of 
the recommended foods— 


—This recent General Elec- 
tric display, made in two 
sizes for different types of 
retail outlets, has a patriotic 
motif and sets forth the part 
that G-E dealers must play 
in wartime. This unit has a 
special shelf base to give it 
depth. Designed and litho- 
graphed in full color by 
Forbes Lithograph Manufac- 
turing Company, Boston— 


A aii es Se EN EL el REI ne Seek dee a aN 
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—The official Father's Day 
illustration is the center of a 
deluxe, giant window unit 
made available to retailers 
by W. L. Stensgaard & As- 
sociates, Inc., Chicago. Ex- 
cellent use is made of the 
well-known ‘Federal Frame" 
to focus attention on the 
poster— 


—The center piece and one 
of two accompanying side- 
cards produced by Zipprodt, 
Inc., for Bauer & Black is 
shown next. The former has 
two planes, with the back- 
% ground carrying the profes- 
ono age 4 sional atmosphere. The unit 
= is photographically produced 
in full color— 
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TO PROMOTE SALES OF SPRING AND 
DISE THIS COUNTRY SCENE MURAL IS THE 
FLEXIBLE WHITE REYBOARD PROCESSED 


BROWN, DARK BROWN, MEDIUM BLUE, L 
GREEN AND YELLOW. 
EACH 
YOUR DISPLAY DEALER WILL S 


PHILADELPHIA, PA. 
SHOWROOMS: NEW YORK 











$6.45 


THE REYBURN MANUFACTURING CO., INC. 


PHILADELPHIA 
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SUMMER MERCHAN 
IDEAL BACKGROUNI 


IN) PINK, REL LIGHT 
GHT GREEN, MEDIUM 


UPPLY YOU 


$ FOR THAT IMPORTANT SALES EVENT 


S643 COUNTRY SCENE MURAL 


SIZE: 40 IN. WIDE, 15 FT. LONG 
IT’S SO EASY TO USE—JUST TACK IT IN PLACE 





DECORATE WITH 
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Question: We are 
displays to give the public information on 


planning a 


United Nations, but we 
need more up-to-date data on China, New 
Zealand, Yugoslavia, and 
We will greatly if vou can 
forward us information which will help out. 


members of the 


Czechoslovakia 
appreciate it 


Los Angeles. 
\nswer: 1. The story of American rela- 
tions with China goes back to 1784, when 
the first Yankee merchantman anchored in 
Canton shortly after 
the Revolution ended and America was _ be- 


harbor. This was 
ginning to feel its identity as a nation. But 
China's stream of culture has flowed unin- 
terruptedly for more than 4,000 vears. Long 
betore Europeans, the Chinese had great 
cities, good roads, a canal that is still the 
longest in the world. The Chinese invented 
or discovered silk, porcelain, tea, printing, 
and gunpowder. 

Today the oldest nation in_ the 
China has a total of nearly 
half million square than a 
quarter of all Asia. Her people number 
157, 800,000—more than a fifth of the human 


race, 


world, 
four and one 


miles—more 


China’s most revered heroes are Con- 
lucius, the great philosopher who died fifty 
vears before Plato was born, and Sun Yat- 
Sen, the founder of the Chinese 
symbol ot 
survive is Generalissimo 


(and, for that matter, 


Republic. 
unity and her 

Chiang 
Madame 


oday’s China's 
vill to 
Kai-shek 
hiang. ) 
includes all western China, 
ie South, except for a few coastal cities, 
entral China, north of the Yangtze valley, 
nd has a population of between 200 and 250 
lions. When the Japanese invaded the 


Free China 


rich coastal 40,000,000 


performed a miracle by trudging a thousand 


provinces, Chinese 
miles westward over the mountains to. set 
up their native skills, thei 
banks and their schools out of reach of the 


their factories, 


Japan today coastal 


plain of China, most of. the 


enemy. occupies the 
river valleys, 
most of the big eastern cities, and the princi 
pal railroads and the land adjacent to them. 
But this is slight compared to the 
enormous bulk of China, and probably not 


when 


more than forty or fifty million Chinese are 
actually living under Japanese rule, outside 
ot Manchuria. 

2. New Zealand's two islands are 
smaller in area than the British 
about the same size as Colorado. It has a 
population of about 1,600,000 
that of Detroit. 


population 


slightly 


Isles, or 


approximately 
Some 94 per cent of the 
are of British origin, and 4 per 


cent are Maoris—the natives who were there 
before the arrival of the white men. Before 
the war New Zealand had no extremes of 


It had the second lowest 
death rate and the lowest infant mortality 
rate in the world. The New Zealander is 


protected by social insurance against sick 


poverty or wealth. 


unemployment, and want in old age 
It has 
state aid to the 


laws, 


ness, 


state fire and accident insurance, 


farmers, wage and hour 


recognition of collective bargaining, 
votes for women, tree medical and dental 
care for school children, and free milk in 
the schools. 

Today New Zealand's men and women are 
The fighting 
forces number more than 250,000 men, fully 
Half of all 
between the ages of 16 and 60 are in the 
Zealand's 
number 65,000, stationed in 
Egypt, Tunisia, and the South Pacific. These 
forces have fought in Greece, Crete, Egypt, 
Libya, and Tunisia. New Zealand airmen 
have flown with the Royal Air Force from 
Iceland to Singapore. Many 
them are in service abroad. 


completely mobilized for war. 


trained and equipped. males 


fighting forces. New overseas 


forces about 


thousands of 


New Zealand's 





cruiser, the Achilles, helped to deteat the 
Grat Spee. 


New Zealand's home 


ganized for war. Its industries have 


front is tightly o1 
been 
converted to military needs, labor is con 
scripted, all prices are controlled. Among 
the United Nations it would be difficult to 
find one which is fulfilling its own particu 
lar part more effectively or more gallantly 

3. Yugoslavia, about the size of the Brit 
ish Isles and containing a population ot 
16,000,000, was formed on December 1, 1918, 
soon after the end ot the last wat \t that 
Kingdom ot 
Croats and Slovenes, and was later 
Yugoslavia, which “land of | the 
Southern Slavs.” Nearly a third of the land 


is forest and through the country flow many 


time it was called the Serbs, 
named 


means 


rivers, including the famous Danube. More 
than half of the country is cultivated by a 
predominantly peasant population. Cattle 


raising, torestry, and tarming occups &5 pel 
cent of the people. 

Although the country was betrayed by tts 
signed a 


regent and a weak cabinet even 


pact with Hitler, the people themselves rose 
swiftly during the night of March 27, 1941 
to stage a bloodless revolution which swept 
the Axis-controlled government trom. office 
The nation, poor in the instruments of war, 
fought desperately against tremendous odds, 
Bulgarians, Italians, 
No other European. state 


attacked by Germans, 
and Hungarians 
has become spoil for so many aggressors 

But Yugoslavia has never surrendered het 
fighting spirit and carries on a highly sus 
tained guerilla warfare to prove it. Three 
months after their defeat, the army was re 
Draja Mikhailovitch 
women—the Chetniks, to 
which the sister of America’s famous Gen 


eral “Billy” Mitchell 
where they can, destroying 


organized by General 


whose men and 
belongs—now fight 
troop concen 
storehouses, wrecking 
supplies. At the same 
time another guerilla army, the Partisans of 
[Continued on page 43] 


trations, burning 


transportation and 











































For “SELF-SELECTION’ Displey 
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King Pins and 
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KING PIN Presents: 


Sensational New 
Displayette for Shoe Tickets! 

















No. 901% ENCO SHOE CLIP—Clever, 
new easy way to display prices on men's 
and women's shoes. Easier to attach and 
adjustable to any desired angle. (Actual 
size above). $5.75 per 100. 75¢ per doz. 


MAIL ORDERS INVITED 
Distinctively styled King Pins and Display- 
ettes are made of sparkling, stainless, non- 
priority metal equal to finest chrome in 
jewel-like brilliance. Send for New Illus- 
trated Folder today. 


Save Time! Add Beauty! 














_Metal ‘Displays (0. of Chicago 


30 N. La Salle Street 





Chicago, Illinois 








NEW CARPETS for OLD 


Use DY-O-RUG to renew or re-color worn or 
faded carpets, overnight without removing 
from the floor. @Perfect for use with air-gun or 


re-coloring Draperies. @All colors and black. 


For complete information and sample (color 
selected should be same as in present carpet, 
or darker) write 


HELMS CHEMICAL COMPANY 


1014 N. Harlem Ave. River Forest, Ill. 








=ART SNOW 


A pure corn product. Manufactured 
especially for display purposes — soft, 
light, fluffy —also used in Hollywood 
studios. Non-perishable, non-inflammable, 


very realistic, inexpensive. 
Very practical for window or other 


display purposes. Samples and prices on 
request without obligation. 


Miller Cereal Mills 02°?" 8. 
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Soldier-Displayman Killed 
In California Accident 

Word has been received of the death on 
March 15 of Pvt. Frederick Sweikart at 
Vallejo, Calif. Pvt. Sweikart, who had been 
in the army for only two months, was struck 
by a motor vehicle. He is survived by the 
widow. 

Sweikart was 36 years old. He was born 
in Germany, coming to this country about 
fifteen years ago, and engaging in display 
work for several of the smaller stores in 
New York City. In 1931 he moved to Pough- 
keepsie, where he was connected with the 
Poughkeepsie Up-to-Date Company, Harry's 
Youth Toggery, and for the past five years 
with M. Schwartz & Co. 





Change Of Location 
For Facil Fabric 

Facil Fabric Company, manufacturer ot 
“Facilfab” display materials, has 
dated showrooms, factory and offices at 109 
West 24th street, New York City. The for- 
mer address was 302 Fifth avenue. 


cons¢ li- 
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Pfeifer Assigned 
To Post Exchange 

Lieut. Harry W. Pieiier, Jr., has been as- 
signed to the Post Exchange Service of the 
United States Marine Corps. He is at pres- 
ent stationed at Camp Elliott, San Diego. 
Lieut. Pfeifer was formerly connected with 
the M. M. Cohn Company, Little Rock, 
where he directed the store’s display, ad- 
vertising, and publicity. 





Golf Tournament 


For Chicago Club 


The spring golf tournament of the Chi- 
cago Display Club has been set for May 16 
at the St. Andrew’s course. 





Iddings Succeeds Prescott 
As Paint Firm Head 

The Prescott Paint Company, Inc., New 
York City, announces the election of Carl 
Iddings as president of the firm to succeed 
Henry S. Prescott. The latter has taken a 
leave of absence for the duration in order 
to do war work in Washington. 


By TONY BRINKER 





TRADE PERSONALITIES no. s 
ey | i WECK... NO 


L A.D. CONVENTION 
TO ATTEND 











~~ ATTENDED WIS FIRST 1.A.D. 
CON YENTION WITH HIS FATHER IN 
1926 ANDO WAS BEEN A REGULAR 
CUSTOMER EVER SINCE... 


WAS MADE A DIRECTOR OF THE 
NATIONAL ASSOCIATION OF 
DISPLAY INDUSTRIES AT ITS 
INCEPTION. _ 


WAS BORN AND RAISED IN 
SY. LOWS AND 1s AN ARDENT 
SV. LOUIS FAN... so MUCH SO 
THAT HE AS THE YOUNGEST 
MEMBER OF THE SENIOR 
CHAMBER OF COMMERCE _. 
TOOK WIS COLLEGE WORK 
AT M.1.T. 


ALVIN M. 
EN 





PRESIDENT, 
a FIXTURE & 


° ce... ; Sees 
[KORRECT-WAY DISPLAY PRODUCTS] “% 
ST. LOUIS 3 


ALVIN WAS MADE PRESIDENT OF 
THE AMERICAN FIXTURE & MFG. Co, 
N — 1941 AFTER GROWING 
' E BUSINESS __ HAs 
ALL HIS GPARE TIME ————e 
FACTORY SINCE HiS KNEE PANTS 
DAYS.--- AT PRESENT Is G 
DEVOTING 100% OF HIS EFFORTS Pe Ry 
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$3,000 In War Bond Prizes 
Offered Displaymen 

The American Women’s Voluntary Serv- 
ices, the AWVS, has announced a national 
display contest with $3,000 in War Bonds 
to be awarded the winners in various divi- 
Full details can be obtained from the 
organization at 345 Madison avenue, New 
York City. 

Under the rules of the contest, the AWVS 
posters must be prominently displayed. 
These are obtainable from the address given 
above. The only slogans to be used are: 
“Unite and Serve with the American Wom- 
en's Voluntary Services” and “Recruit 
Womanpower for Victory.” The windows 
must be of a dignified nature and show an 
AWVS activity. Photographs bearing full 
descriptions, such as color, special arrange- 
ments, and the like must be mailed not later 
than July 3. 


sions. 


Four divisions are included in the contest, 
with the following War Bond awards for 
each: first, $250; second, $100; third, $50. 
Fifty-six prizes of $25 each in Bonds will 
be awarded for windows of special merit. 
All Bonds are being donated by the Na- 
tional Cash Register Company, Dayton, 
Ohio. 

The four classifications of the contest are: 
(1) For the most patriotic window; (2) for 
the window most symbolic of the AWVS; 
(3) for the window best depicting an AWVS 
activity, and (4) for the most artistic win- 
dow. 





New York Firm Quits 
For The Duration 


Ruth Copeland Studio, 133 West 23d 
street, New York City, has suspended oper- 
ations for the duration of the war because 
of the labor situation. Miss Copeland re- 
ports that the firm was able to solve most 
of its difficulties concerning materials, but 
the majority of the studio’s personnel con- 
sisted of men in the 1-A classification and 
it was found impossible to get replacements. 


Permanent Trophy 
To Dress Shop 

A loving cup has awarded The 
Chaney Dress Shoppe, Clinton, S. C., for 
having the best displays in that 
community during the past year. The city’s 
windows are judged each week by a com- 
mittee appointed by the local American Le- 
gion Auxiliary post, with a temporary award 
going to the selected store each month. The 
store winning most frequently receives the 
trophy as a permanent possession at the end 
of each year. 


been 


window 








DISPLAY WORLD wishes to pay 
tribute in an early issue to the men 
and women of display who are now in 
the armed forces. It will be very much 
appreciated, and will make the listing 
much more complete, if our readers 
will send in the names of the men and 
women from their own organizations 
who are now in service. 
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|. A. D. Board To Meet 
In New York City 


Members of the board of directors of the | 
International Association of Display are to 
meet with President Ray W. Parks in New | 
York City on July 5-6, according to I. A. D. | 
headquarters. The sessions will be held at 
the Hotel New Yorker. All board members 
are said to have agreed to attend, each de- 
fraying his own expenses. 

The board recently approved by mail a | 
proposal by President Parks to amend the 
association by-laws so that the regular $5 
membership fee covers a full year from the 
date of payment, rather than the remainder 
of the fiscal year in each case. 


Coffey Joins 
Process Displays 

Following his recent resignation from 
s}adger Merchandising Displays, Inc., and 
Badger Carton Company, both of Milwau- 
kee, J. L. Coffey has purchased a substan- 
tial interest in Process Displays, Inc., 312 
East Wisconsin avenue, Milwaukee, and has 
joined that firm as general manager. The 
business is conducted by Alvin Dings and 
Fred Wiese, the original owners. 

William A. Meyer, director of the display 
division of Badger Merchandising Displays 
for the past ten years, has also resigned and 
will with Process Dis- 
plays. 


become associated 


Department 
Of Correction 

Through a typographical error, the new 
location of Wel-Donm Art Panels as an- 
nounced in the April issue was given as 122 
East 19th street, New York City; the correct 
address is 112 East 19th street. 

In the same issue a cosmetics display was 
credited to Harriet Hubbard Ayer, whereas 
the window was the work of Betty Godfrey, 
Elizabeth Arden, New York City. 

Display Set Announced 
For Father's Day 

The National Council for the Promotion 
of Father's Day, Inc., 175 Varick street, 
New York City, has prepared a display kit 
for Father’s day and is offering it to the 
retail field at $2 per set. 
a poster, two display cards, two streamers, 
and two pennants; either 
four or 


Each consists of 
each item is in 
five colors. 


Fisher Designs New Items 
For Jas. B. Williams 

R. P. Fisher, Detroit representative of Jas. 
B. Williams, Inc., 498 Seventh avenue, New 
York City, spent the week of April 22 in 
the factory 
display items of non-essential materials for 


and showrooms designing new 


the fall season. 


Silver Cup Awarded 
To James Powell 
First prize in a state-wide display 
test in connection with the 
Loan has been awarded to James Powell, 
Vic Hanny Company, Phoenix, Ariz. The 
award consisted of a silver trophy. 


con- 


War 


second 


Christmas 


IS EARLIER 
THIS YEAR! 


| No, the date hasn't 
changed — but conditions 
have, as you know. There- 
fore, we feel it is wise 
and most necessary to 
| plan for Fall and Christ- 


mas far in advance. 


We know that Display 
| Men will never allow the 
| store windows of America 
_ to become drab and un- 

interesting. Despite the 

handicaps of shortages 
and restrictions, we are 
creating an unusually at- 
tractive line of Fall and 

Christmas Displays and 

Decorations that we feel 

will win your applause. 


We look forward to 
greeting you at our 
Showrooms 
during 
NEW YORK DISPLAY 
MARKET WEEK 


June 21st to 25th 
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The Play World 


Rema By BARBARA BAPE 











THEATRE 


Set with rare wit and charming color, the 


latest vehicle of Alfred Lunt and Lynn Fon- 
tanne, a gay comedy written by S. N. Behr- 
man and called “The Pirate,” takes place in 
a small village in the West Indies early in 
the Nineteenth Century. The scenery by 
Lemuel Ayers is entrancing from the open 
ing curtain (two huge blackamoors sketched 
on a blue background, holding a scroll on 
which is written the names associated with 
the production) to the finale in the public 
square ot the village 

\s an inner frame for all the scenes, 
\vers has designed a fascinating pattern of 
coral and white striped awning hanging in 
loops, intertwined with green palm leaves, 
against a strip of brick wall. The first scene 
transports the audience at once to the South 
Seas to the airy patio of Pedro Vargas’ 
house. Vargas, a dull, portly, retired pirate, 
is asleep in a red and white striped ham- 
mock. In the background is a flat painted 
to resemble a stretch of gray terrace, a win- 
dow looking out over the sea, shutters, and 
pillars and arches leading outside. The 
shutters and the window are cut out so that 
the depth of blue sky can be seen, and the 
vellow screen painted against the wall sud 
denly becomes three dimensional, the last 
two panels being real 

Scene two takes place on a mountain road 
outside the town. Here Ayers has repeated 


the pattern of the inner frame, painting it 
on the drop. An effect of height is given 
by a vast expanse of sharp blue tropical 
sky with the harbor and rooftops of the 
town painted near the bottom of the drop. 
\ simulated brick wall helps to create the 
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illusion of looking down. Across this scene 
come the strolling players, led by Lunt, the 
leader of the troop. They are lavishly cos- 
tumed in sweeping hats, striped and polka- 
dotted costumes by Miles White. 

The scene in the public square is also un- 
usual. To the left rise the sails of ships, 
forming a wing for the stage. On the painted 
backdrop is the sweep of blue harbor, blue 
sky, and the green hills beyond the houses 
of the town. A white church also stands 
out in the painted scene. In the foreground 
are two houses on either side of the stage. 
It is in this scene that Lunt, pretending to 
be Estramudo the pirate, holding his shoes 
in one hand, a blue parasol in the other, 
puts a foot on a clothesline and begins to 
tight-rope walk to his lady’s (Lynn Fon- 
tanne) boudoir across the square. Merci- 
fully a curtain descends, a bright blue cur- 
tain with a cloud-shaped opening in the cen- 
ter, through which Lunt’s head and_ the 











shoes and parasol can be seen crossing un- 
evenly. When the curtain goes up again 
the scene has change to the boudoir—a 
white room with a huge, rose-colored, four- 
postered, canopied bed. Each post 1s mount- 
ed with a tapering white candle. 

In the final scene, Lunt’s troupe puts on a 
performance. In the public square a small 
theatre is set up. The theatre is an authen- 
tic period piece with screens that roll up 
from the floor as backdrops. An extraor- 
dinarily romantic and lovely scene takes 
place in this way. Lunt, playing the role 
ot a magician who knows how to induce 
hypnotism, is attempting to make Miss Fon- 
tanne make a public statement about her 
pirate husband. She is dressed in’ white 
lace with a white lace mantilla and is seated 
against the little theatrical screen which is 
painted gray, with a white moon and white 


—The suspension arrangement for showing 
paintings (Peggy Guggenheim's Art of the 
Century gallery, New York City) is pictured 
above; also shown are the light canvas and 
plywood chairs, canvas wall, and mobile 
sculpture. . . . One of the scenes from ‘The 
Pirate," starring Alfred Lunt and Lynn Fon- 
tannne; scenes are by Lemuel Ayers— 
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church. Against the vivid blues and greens 
and reds of the rest of the scene, the little 
spot has a quality of its own. 

Some of this may give the reader an idea 
of why “Theatre Arts” called “The Pirates” 
“generous and wholehearted, full of color 
and music, and a long, a happy distance 
from the cares and terrors of the world 
today.” 

If “The Skin of Our Teeth” lacks mean- 
ing, it still has a sort of dramatic structure, 
and what it lacks in both these factors it 
makes up in laughs and wild imagination. 
The play concerns one George Antrobus 
(Frederic March) who lives in Excelsior, 
N. J., with his wife, two children, and their 
general utility maid, Lily Sabina. The theme, 
if there is one, seems to be that man who 
has survived fire, flood, pestilence, and—in 
the first act of the play—engulfing ice, will 
also survive the present war and go on as 


hefore. The set is very important. When 
the curtain goes up there is the interior of 
the Antrobus house in Excelsior. As Lily 
Sabina dusts the walls they are vankel 
up and away. Thus the two side flats re 
main. The walls are battleship gray, and 


against them is the sharp white of the wood 
work of this suburban house and the sym- 
bolic, giant posts for the steps that lead 
upstairs. As the walls dissolve, the white 
washed back of the theatre is exposed. 

In the final scene a rope dangles from 
the ceiling and the house is pulled together 
again, the walls snapping back into position. 


BALLET 

\n exciting evening of ballet at the Met- 
ropolitan Opera House featured the new 
work, “Helen of Troy.” Last on the pro- 
gram, the Ballet Theatre offered, in addition 
to the bouffant version of the old tale, two 
pieces in particular which starred the superb 
dancing of Alicia Markova. 

Markova was first seen in the ballet called 
“The Romantic Age,” which has settings de 
signed by Lucinda Ballard. The story is of 
Flora, the nymph, who is an inept pupil of 
the dance until Cupid, in love with her, 
shoots the golden arrow at her feet, enabling 
her to surpass all her rivals in the dance. 
Naturally the scene for this is very simple 
but nonetheless effective. A blue sky, a 
Howered dado, and a rock surrounded with 
flowers at one side of the stage suffice to 
tell the story. 

“Pas de Quatre,” the dance of four, which 
has been reconstructed from notes taken by 
correspondents when Taghoni danced it in 
1845, also teatured Markova’s brilliant danc- 
ing. She was one of four, however, with 
three other fine dancers, Roselle Hightower, 
\nnabelle Lyon, and Karen Conrad. This 
lance also has little in the way of setting, 
but the filmy ballet dresses against the blue 
lrop bring to mind the Degas paintings, 
ind the classic groupings of the four danc- 
rs are beautiful in themselves. 

\lso on the program was “The Fantastic 
oyshop” with curtain, scenery, and = cos- 
tumes by Andre Derain. The curtain is a 
tyvlized painting of a boy and girl in the 

idst of a still life of flowers, fruits, and 

usical instruments. The scene is the inte- 
lor of a toyshop. The background is com- 
ised of the windows of the shop, overlook- 

g a lake, mountains, and a castle. The 
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<> P id, 39 A Timely, NEW 
e rest ents Photo Mural Poster 
Just the thing for patriotic displays, Decoration Day. 
Flag Day, Independence Day, ete. 
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No. GW-442— Printed on 100-pound stock in sepia brown ink with a cream 
tint under each photograph. Size 60 inches by 40 inches. Price. $3.25 
(In stock for immediate delivery | 
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A Wise Choice For 


FALL DISPLAYS 


Bring the attention arresting beauty 
of Nature into your store windows 
and interiors. Maharam offers a col- 
orful collection of interesting Flower 
units featuring RUSTIC, HARVEST, 
SPRAY AND VINE EFFECTS. A 
touch of human interest is added 
by clever use of squirrels, owls and 
other specimens of Fall wild life. 
A complete range of interesting 
subjects for WINDOWS. WALLS. 
SHOW CASES AND POSTS. 






\ 
FABRIC CORPORATION. 
Complete Line of Display Fabrics & Accessories 


NEW YORK — 130 WEST 46th STREET 


Chicago St. Louis Los Angeles 
E. Lake St. 915 Olive St. 819 Santee St 


7 
Maharam Can Fill 
Every Display 
Need 


@ FABRICS 
@ LEATHERETTES 
@KWILT BLOCKS 
@ DISPLAY PAPERS 
@FACIL FAB 

e 













6 












42 


interior of the shop has huge overstuffed 
furniture painted on the walls—the floor is 
clear for the gay dancing that takes place 
when the shop is closed and the toys come 
to life. 

“Helen of Troy,’ which features Vera 
Zorina in her first appearance with the com- 
pany, has decor and costumes by Marcel 
Vertes, designed in the witty, daring man- 
ner of the entire interpretation. The pro- 
logue opens the work with a scene of sheep, 
aH—with their white wooly backs turned to 
the audience, grazing on a mountainside, in- 
dicated by a great green curve painted on 
the backdrop. In this setting the ballet has 
the famous “Judgment of Paris” take place. 

The first act is pure Vertes—with a glow- 
ing red-orange sky against which are paint- 
ed three enormous stylized statues of queenly 
women, growing smaller in the distance. The 
second act shows the royal bedroom on the 
wedding night. It is the interior of a great 
white tent. In the center is a huge, crested, 
canopied bed of royal blue with white rib- 
bons. A freize of caricatured heads of war- 
riors runs around the top of the tent, and 
behind the curtain which forms the room 
The final 
scene brings on the entire cast as Troy 


are doors of a subtle orange. 


prepares for war. A Grecian war-ship comes 
rolling across the back of the stage anc 
bristling with black spears and cockaded 
helmets rolls off at the finale 


ON EXHIBITION 


\t Peggy Guggenheim’s museum, Art of 
the Century, is an exhibition of collages 
dating from 1911 to this day. Miss Guggen- 
heim defines the collage as “a cutting out 
and putting together of images already ex- 
isting, but given new. significance by an 
arbitrary arrangement, a borrowing of un- 
related material to inject new life into a 
stereotyped image. Collage is derived from 
the French word ‘col,’ which is glue.” 

Every work in this exhibit contains an 
element of pasting, sometimes only discern- 
ible by rubbing one’s finger over the surface, 
while in other cases the combinations are 
designed to produce such a shock that one 
does not ask where the combinations have 
been made. 

Among the thirty-six artists represented 
are Hans Arp, Georges Braque, Joan Miro, 
Gypsy Rose Lee, and George Grosz, but the 
interest for the displayman at the gallery is 
still the method of presentation, which is as 
novel today as when Art of the Century 
opened last October. Since then, however, 
there has been a great deal written about 
the materials which are basic to the gallery. 
Plastic-bonded plywood—the structural ma- 
terial for chairs, tables, and seven-way units 
used in the gallery for resting as well as 
for viewing paintings and sculptures — is 
seen as an outstanding structural material 
for furniture, walls, both interior and exte- 
rior, and for transportation vehicles of the 
post-wal Frederick J. Kiesler’s 
handling of plywood in utilitarian yet pleas- 


period. 


ing shapes has forwarded the whole idea 
considerably. Then too, the navy blue can 
vas with which the main gallery is lined 

also predicted as a structural material when 
given a plastic backbone. The method of 
showing the paintings suspended from 
white cords stretched from ceiling to floor 


continues to be startlingly original. 
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Ickes Suggests Blackout 
Of Sign, Display Lighting 

The much-discussed and dreaded national 
blackout of window displays, advertising 
signs, theatre marquees, and street lights 
was a step nearer reality recently, it is now 
revealed, when Harold L. Ickes, solid fuels 
administrator, proposed the move as part 
of the coal conservation program pending 
settlement of the dispute between coal mine 
operators and the United Mine Workers of 
America. A letter from Ickes to Donald M. 
Nelson, chief of the War Production Board, 
suggested that the dimout be placed in ef- 
fect. Nelson is said to have asked that the 
proposal be reconsidered since negotiations 
have been renewed between the coal oper- 
ators and the UMW. 


Battle Rejoins Leed's, 


Baltimore 

Formerly with Leed’s Men's Wear, Her- 
man Battle, for the past year with Mont- 
gomery Ward & Co., also of Baltimore, has 
rejoined Leed’s. He replaces Dick Caplan, 
who has joined the armed forces. 
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Grocers To Receive 
50,000 Displays 

The National Association of Retail Gro- 
cers, having cancelled its annual convention, 
is to send 50,000 “war exhibits” to its mem- 
bers for use in their stores. The displays 
will feature the newest of war-time foods, 
with the latest information on time, money 
and ration point savers. 


Freitag Resigns 

Erlanger Job 
George Freitag, for some time in the dis- 

play department of the Erlanger Dry Goods 


Company, Canton, Ohio, has resigned as of 


May 15. His future plans have not been 
announced, although he intends to locate in 
the East. 


State Liquor Stores Permitted 
To Display Patriotic Posters 

The 579 state liquor stores of Pennsyl- 
vania have been given permission to display 
War Bond and Red Cross posters. <A _ bill 
and resolution providing for such displays 
is pending in the legislature. 


By TONY BRINKER 











DISPLAY MANAGER, 


FILENE’S SONS CO, 
BOSTON, MASS. ’ 


FOR SEVERAL YEARS 
LEE SERVED As 
satereny i 
OF PLANNI 

PERA 


WE MADE RAPD STRIDEs 
IN STORE ARRANGEMENT 
COLOR CONSCIOUSNESS ’ 
AND LIGHTING EFFECTS, 


LEE \s MARRIED AND 
WAS THREE CHILDREN. 


Vis AOBBIES ARE PAINTING PROTOGRAPHY, 
AND FARMING. SPEAKING oF FARMING, 
COURT HAs ADONKEY, CALLED “ABBEY ”, WHO 

\S SUPPOSED 1D PLOW "THE FIELD, BUT INSTEAD 
HE BAS TO CARRY THE DONKEY... SOMETIMES, 
CALLED THE “sQuiRE OF CANTON“ | COURT 

1S QUITE PROUD OF HIS ABILITY A's A FARMER. 
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—''Miss Chicago Display" will be the title 
of the young lady in the center during Chi- 


cago Display Market Week, July 6-10. She 
is Miss Gertrude Halm, of Weiboldt's dis- 
play department. Her ladies-in-waiting—also 
in display—are, at left, Miss Marjorie Snyder, 
Montgomery Ward & Co., and, right, Miss 
Betty Robinson, Sears, Roebuck & Co.— 


QUESTIONS AND ANSWERS 
[Continued from page 37] 
the National Liberation movement, battles 
the Axis mainly in Croatia and Slovenia. 
According to the Yugoslav government in 
London, 300,000 persons in the Bosnia region 


alone have been murdered by the Axis 
forces. Whole forests have been burned 
down by German command to force the 
guerillas into the open. But the warfare 


continues in spite of all efforts of the Axis 
to put it down. 
4. The 


was proclaimed in 


independence ot Czechoslovakia 
Washington, D. C., in 


October, 1918, by Thomas Masaryk. The 
proclamation of independence and_ the 
Czechoslovakian constitution both = ack 


nowledged American inspiration. The new 
republic had its roots in the thousand-year- 


eld Bohemian state, one of whose early 
rulers was Good King Wenceslaus. More 
than two-thirds of the people are Czechs 
and Slovaks, and so closely are the two 
groups allied in background and _ tradition 
that in official statistics they were classed 
together as Czechoslovaks. Although the 
country was named after them, it has so 


long been a crossroads of Europe that many 
the Ruthenians, Poles, Germans, 
and Hungarians overflowing from neighbor- 
ing countries also live within the same bor- 
Roughly, 15,000,000 people occupy its 
area of 54,000 square miles, approximately 
the of Great Britain and Ireland. In 
Kurope, Czechoslovakia ranked ninth in 
population, thirteenth in area, and third in 
industrial capacity. 
Munich, 
tolerant, 
undated by the Nazis, the country is policed 
by a 300,000 Nazi 
Over 150,000 Czechs are in 
concentration camps and jails. More than 
400,000 have been drafted for forced labor in 
No knows 
been murdered for their religious or politi 
cal beliefs. The fabulous Skoda munitions 
works is turning out the 
Universities schools 
taught 


minorities 


ders. 


size 


Before Czechoslovakia was free, 


prosperous, educated. Today, in- 


force of soldiers and 


storm troopers. 


Germany. one how many have 


arms for Reich 
grade 


Even 


closed, 
texts. 


are are 


from Czech 


Nazi 


mons and hymn books are censored and any 


ser- 
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passages calling upon God to “protect our 
people” are deleted. 

The temporary government of the country 
is in London, where Dr. Benes’ cabinet and 
the state council plan resistance and col- 
laborate with the other United Nations. 
Czechs who escaped from the “protectorate” 
fought in France, Poland, and Africa. More 
than 1,600 Czech airmen are in active units 
of the R. A. F. and have shot down at least 
400 enemy planes. 

Inside Czechoslovakia the fight continues 
underground. The slogan in the factories 
is “Slow down.” As early as the fall of 
1941, for example, the Germans found arm- 
ament production had slowed down as much 
as one-third. Sabotage is persistent. During 
blackouts, Czechs remove driving belts and 
essential machinery parts, crippling produc- 
tion for days. And bombs marked as hav- 
ing keen “loaded” in Czech factories have 
been found to contain nothing but sand when 


dropped by Nazi planes on English soil. 


Question: Can you give us some simple 
way of estimating the number of fluorescent 
lamps our store would need to obtain 50- 
footcandle illumination? The 
feet wide by 60 length 
and ceilings having a medium light finish. 

Peoria, Ill. 


store 1s 22 


feet in with walls 


Answer: The best way to obtain this in- 
formation would be to call in a_ lighting 
expert from your local untility company. 


However, the following method for making 
the 
it involves the use of the 


such an estimate is given by General 
Electric Company ; 
Mazda 40-watt white fluorescent 
well-designed luminaires. The 


fixtures required of course depends on the 


lamps in 
number of 


number of lamps per fixture 
Divide the total square feet to be lighted 
by the factor 11 (this being a 
lished for a room with medium light finish), 
and divide the result by the number of lamps 
per fixture in obtain the 
right number of fixtures Thus 
22 times 60 equals 1,320 and 
by 11 equals 120. If the fixtures are to have 
four lamps each, then dividing the figure 
120 by four gives the total number of fixtures 
The should be lo 


as to give uniform lighting and a 


factor estab 


desired order to 
required. 


this divided 


required as 30. fixtures 
cated so 
pleasing arrangement, which in the field of 
merchandising will frequently take the form 
In the present example, 
the 


of continuous rows. 
this result in 
length of the store. 


would two rows running 


Question: Can eight or ten coats of casein 


paint be applied one over the other without 
the necessity of a sealing coat in between 
to avoid bleeding and streaking of the sur 
face ?>—Miunneapolis. 

Answer: It is always best to apply a good 
usually a pigment sealer, be 


sealer coat, 


tween coats of casein paint 


method of at 
cardboard, or 


Question: What is the best 
tinsel to wallboard, 
Marshalltown, 


taching 


flat surfaces? lowa. 


Answer: LePage’s liquid glue, reduced 


approximately 25 per cent with warm water, 
is an excellent medium for attaching tinsel, 
although tinsel can also be applied, and will 


adhere, to freshly painted surfaces 

















For “SELE-SELECTION Displey 
USE 


King Pins and 
— l 
KING PIN Presents: 


New Displayettes 
For Tickets and Cards! 


sabe 








No. DD’2 ENCO GLASS SHELF CLIP—Great 


new favorite! Now you can suspend or erect 


cards on outer edge of glass shelves. Perfect 


answer whether show cases are used for display 
or stock. (Actual size above). 
$7.00 per 100. 95¢ per doz. 





No. ENCO'2 DISPLAYETTE—Handiest holder 
you'll ever use for small cards erected on flat 
surfaces. Supports cards at varying angles. 
(Actual size above). $5.50 per 100. 70¢ per doz. 


MAIL ORDERS INVITED 


Self-selection selling places new emphasis on 
card-ticket display. Customers want to know 
quantity, size, features, quality, value, ration 
news and price. Your distinctive cards will 
require unique display . . . use King Pins and 
Displayettes. 


Metal ‘Displays (0. of Chicago 


30 N. La Salle Street 











Chicago, Illinois 











Welcome 


TO THE 


MILEO 
STUDIOS 


N. Y. MARKET WEEK 
JUNE 2\st TO 25th 


Our new models await 
your inspection. Make 
your visit to New York 


profitable by viewing the 
mannequins that sell mer- 
chandise. 


P.C.MILEO 


7 WEST 36th ST. 
New York, N. Y. 


Just off Fifth Ave. 

















THE LATEST IN 


DECKLE EDGE WINDOW SCROLL PAPER 


Made in 14 soft, pastel shades in size 20”x2¢ 

with the deckle on all 4 sides. $12.00 per hundreé 
sheets, assorted colors Dealer territories open; 
send for samples. Also real values in sign boards 
14 ply white, 28x44, $12.00. 


26TH and REED STS. 
PHILADELPHIA, PA. 


MURRAY TOLL 
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NATIONAL SKIRT RACKS 
THAT WILL ENDURE 


In Wood and Chromium 


ILLUSTRATED ABOVE IS OUR No. 61 BLEACHED 
OAK SKIRT RACK. 96 CHROMIUM PLATED ALL 
STEEL ARMS WITH METAL CLIPS THAT HOLD! 
WE HAVE A LIMITED QUANTITY OF CHROMIUM 
ARMS. WHEN THESE ARE GONE WE WILL HAVE 
NO MORE FOR THE DURATION. 


PRICE $75 F O.B.N. Y. CITY 


In bleached oak, walnut, or mahogany 


NATIONAL HANGER CO., Inc. 


545 8th AVENUE NEW YORK CITY 














FOR SALE OR LEASE 


15 figures done in paper sculpture, tull 
round and natural size, consisting of: 
2 Sailors: 2 Soldiers; 2 Marines; 2 
Paratroopers; 2 Aviators; 1 Indian; 
1 Continental Soldier; 1 Minute Man; 
1 Scout; 1 Wounded Soldier. 


These are very colortul and will make 
an outstanding Patriotic Window. 


WRITE OR WIRE 


SPEAR G CO. 


Display Dept. 
PITTSBURGH - - - PA. 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
Baltimore, Md. 


$14 N. Eutaw St. 
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Did you ever hunt for a step ladder? It 
always seems to be in the other window or 
on the other floor. It is one of the “most 
disappearing” gadgets in any display de- 
partment. In the Boston Store, Milwaukee, 
where Clint Clark directs the window and 
interior shows, it seems the step ladder 
problem was a serious one. The seven girls 
in the department had trouble keeping this 
upward and downward article in the right 
place. The boys would take it and leave it 
wherever they happened to finish a job. 

Here the ingenuity of womanhood came 
forth with a brilliant idea on the pastel side 

they painted the ladder pink! Then they 
decorated the steps with flowers, put names 
on it and the direction for use with an 
arrow up and an arrow down. 

This was one of those “in the pink” ideas 
that really clicked. The boys and Clark 
himself give this powder-room escalator a 
wide berth and the girls always find it in its 


place. 


To the display managers who are hiring 
“displadies” now and to the ones interested 
in getting into this work the following ques- 
tions will be enlightening. Speaking of 
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Think this over 


Me By FRANK G. BINGHAM = 





Clinton Clark again, in interviewing a 
feminine applicant for a job he looks across 
his desk and questions the applicant in this 
manner: “Are you aware this is not a glam- 
our job? Are vou afraid to get vour hands 
dirty? Do you mind if your face gets dirty ? 
Can you get up early in the morning, seven 
a. m. if necessary? Do you realize that 
your clothes may get dirty on this job? Can 
you carry a step-ladder?” It is better to 
de-glamorize a job right from the start than 
to let an applicant get a false impression 
and quit in disappointment a few day later. 


So that my next column will be the big- 
gest and most interesting for the “Conven- 
tion-in-Print” | have been writing many 
letters requesting news. Knowing ahead of 
time that a 10 per cent return is a good re- 
sponse and realizing I can not begin to 
reach enough by mail, I am appealing to 
my readers for help, help, help! The next 
issue of DISPLAY WORLD will be the 
“Convention-in-Print”™ number and [I want 
to mention hundreds of names—so give with 
the news. You don't have to be a display 
manager to write or get your name in this 
column or anyone else’s name as long as 


—"l'm afraid Jackson's slipping, J. B. He just suggested that we wait until August to start 


our August fur sale!""— 
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it is interesting and tells something good 
about somebody in the field of display. I 
can not waste one word, however, if it is 
otherwise. Many times readers have won- 
dered how I print things about them and 
where I obtain this information. That is 
a military secret and will always be that 
way even after the war is over. I have 
many agents working on “Think This Over” 
material, but I need more. Write me at 
1310 Victoria, South Bend, Ind., and do it 
right now. The biggest “Think This Over” 
column ever written goes to press June first, 
so hurry, hurry, hurry! 

Wordisplays: Some of these fellows from 
the display department of F. & R. Lazarus 
Company, Columbus, may be driving Rom- 
mel into Italy by now. Lieut. Charles 
Hughes, Medical Corps, served two years 
in display doctoring up Lazarus windows. 

T. S. Ralph Emmitt, eight years with 
Lazarus, is over there. ... Private John P. 
Browning, six years with Lazarus. is now in 
Signal Radio Intelligence, Camp Crowder, 
Missouri. Sergeant Paul E. Hughart, 
six years in display, left Lazarus for higher 
things with Aviation 14th Air Base Platoon, 
MacDill Field, Tampa and James FE. 
Cligiow, four years in display, is now in 
Aircraft Automatic Weapons Group, Camp 
Huley, Texas 
gum drop; a marshmallow in_ technicolor 

. the next trip to the dentist you will no- 
tice that the dental floss formerly of Jap 
silk will be of “Vinyon” instead ... stronger, 


a good definition for a 


fuzz-less and almost unbreakable . . . 100 
per cent American, too. Goldblatt’s 
State street store opened up a_ready-to- 
wear self-selection unit about a week ago 
just in case your boss still thinks his cus- 
tomers must have personal service .. . that 
figure of speech “as fine as vour flag” 
has something, but the word “rationing” 1s 
No. 17 is getting 
more famous than Red Grange'’s 77. 


getting over-worked. . 


Darling's advertisement showing a bathing 
form and then a keach scene with a living 
model certainly is a boost for the value of 
display... 
but sells the merchant on the vast power- 
display 


it not only sells the display form, 


house he has at his fingertips : 
a great number of merchants are still using 
mental matches instead of electricity when it 
comes to store displays ... store archiik 

i lanterns with them 
when they create their so-called) modern 


In some Cases Carry 


ideas ... but this is a column, not a soap- 
box ... see you next month in the “Conven- 
tion-in-Print” issue... 
save your railroad space for a soldier . 


save your tires ... 


save your money for War Bonds ... save 
your shoes save yourself a couple of 
headaches, too... save your vision for next 
month's DISPLAY WORLD ... and [Il 
even have a new photograph for this column 

. no none liked the one there now except 
the photographer . . . and he is out of 
business. 


Harter Joins Royal Paper 
As Display Sales Manager 


Howard F. Harter, formerly sales man- 


ager of the display paper division of Mar- 
quardt & Co., New York City, is now occu- 
pying a similar position with the Royal 
Paper Corporation, 11th avenue and 25th 
Street, of the same city. 
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Foreign Patents 
Now Available 

The Office of War Information points 
out in a bulletin that enemy-owned patents 
in America are now available to our citizens. 
The patents, many of them representing 
some of the finest research achievements 
of modern science, are under control of the 
Alien Property Custodian and range through 
very wide fields. The office of the Custodian 
is concentrating its energies on bringing 
the vested patents and patent applications 
to the attention of as many American busi- 
nessmen as it can, in order that the patents 
may be developed and used. 

Each vested patent and patent application 
has been listed under the standard Patent 
Office classifications of patents, and these 
lists are available on payment of ten cents 
for each numbered classification except nine 
of the larger classes where the charge is 
twenty-five cents each. A complete cat- 
alogue is furnished for $5. This, and classi- 
fied lists, can be had from the Chicago 
branch of the Office of Alien Property Cus- 
todian. Printed copies of vested patents 
and drawings and specifications of vested 
patent applications may be obtained from 
the Commissioner of Patents, Washington, 
for ten cents each 





THE CONVENTION 
IN PRINT 


Without attempting to list in detail 
the contents of the big CONVENTION- 
IN-PRINT issue—in the mail June 15— 
the following conveys some idea of why 
this issue will be outstanding: 

"What's Ahead for Display as a Pro- 
fession?" . . . By Paul E. Torrey, display 
director, Interstate Department Stores, 
Inc., New York. 

"Today's Retailing Job—and Display's 
Place in it,’’ by Charles E. Dulcan, Sr., 
vice-president, The Hecht Company, 
Washington. 

Messages from the officers and board 
of directors of the International Asso- 
ciation of Display. 

A special National Association of Dis- 
play Industries section, including out- 
standing articles on the industry itself, 
forecasts on industry after the war, mes- 
sages from the leaders of this field, and 
an article on an N. A. D. |.-sponsored 
project which must remain undisclosed 
just now. 

"Self-Service Display,’ by Stanley Trow- 
bridge, president, L. A. Darling Company. 

"Tomorrow's Display,’ by George H. 
Wagner, J. L. Brandeis & Sons, Omaha. 

"Women in Display,"’ by an outstanding 
feminine display manager. 

Honor Roll of displaymen now in the 
armed services. 

“Practical Experiences With Dimout 
Lighting," by Aubrey L. Maley, The 
Broadway-Hollywood, Hollywood. 

"Final Report of the National Victory 
Display Committee,'’ by L. S. Janes, Sears, 
Roebuck & Co., Chicago. 

Greetings from the Women's Auxiliary 
of the International Association of Display. 

Sketches by Brinker, De Sault and Geh- 
ring, Frank Bingham's column, "The Play 
World,"’ New York and Chicago articles, 
and the other regular features will all 
appear as a matter of course. 
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SUN DAMAGE 
IS COSTLY! 








Get sun-fading . — 
fe 


protection with /| | 


CALIFORNIA 


Transparent 
SUN SHADES 


Bright sunlight ruins delicate colors 
of merchandise and display fixtures. 
Our more transparent shades absorb 
the sun's destructive rays. Get this 
better protection, now! Nearly 50,- 
000 installations! IMMEDIATE DE- 
LIVERIES. 


WRITE TODAY for descriptive folder, 


sample swatches, and prices. 


Transparent Shade Co. 


CHAMBER OF COMMERCE BLDG. 
1161 S. Broadway, LOS ANGELES, Calif. 








Have You \* 
Met Our 


For Photos! 


DISPLAY MANNEQUIN, Inc. 


257 WEST 17th STREET 

















3 SISTERS?” 





They’re just right for your 
‘teen age garment dis- 
plays. Like all of our fig- 
ures theyre smart, lively, 
and in step with today! 


Write 
Today 


NEW YORK 
CHICAGO: Smiley & Co., 234 S. Franklin St. 
MILWAUKEE: Midwest Manniquin Displays, 
843 N. Plankinton Ave. 
MONTREAL: Modern Display Fixtures, 
460 St. Catherine St., West 
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What Of Civilian Goods 
When Victory Comes? 

Although not directly concerned with dis- 
play, a recent talk by R. C. Cosgrove, vice- 
president, The Crosley Corporation, before 
the Cincinnati Advertising Club is of in- 
terest to displaymen who are wondering 
how soon civilian merchandise now shelved 
for war production will be available after 
the war is won. Excerpts from the talk 
follow. 

“Don't expect manufacturers to be turning 
out ‘dream models’ of the ultra-modern 
household appliances you may have seen 
pictured, as soon as the war is. over,” 
warned Cosgrove. “Eventually, we will be 
having domestic peace-time appliances such 
as had not even been thought of before the 
war, but not immediately. 

“Some people feel that we may be making 
some civilian products within a year from 
now. The government has under consider- 
ation making available some materials for 
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development purposes on peace-time house- 
hold appliances next fall. 

“Within six months after we get permis- 
sion to go ahead, we can be making domes- 
tic refrigerators. This doesn’t mean the 
creations in plastic that have been pictured 
but the 1942 refrigerators with some few 
improvements. 

“It will take an extensive period of testing 
before we would feel safe in going ahead on 
plastic refrigerators, as it would be very 
expensive to a company to produce a line of 
refrigerators that might fail in service. 

“Within four to five months after we have 
been told that we may make home radio 
sets, we can be making them—the same kind 
of radio receivers we were making when 
civilian production stopped, with some im- 
provements. 

“Most of us believe that Germany will be 
knocked out of the war first and that Japan 
will be defeated some time later. If the 
attrition idea of carrying on the war pre- 











OPPORTUNITY EXCHANGE 











WANTED 


Displayman for advertising, 
window trimming and card- 
writing. College town; popu- 


lation, 12,000. Central Ohio. 


NICK AMSTER 
Wooster, Ohio 








WANTED TO BUY 


New or used Sho-Card machine with or 


without type 4, 4% or '% sheet size. 
O. J. MORRISON DEPARTMENT 
STORE CO. 


Huntington, W. Va. 








Home Study 
“LESSONS IN WINDOW DISPLAY” 


A low priced, practical and up-to-date course 
covering all phases of the subject. Of value to 
the experienced trimmer as well as the begin 
ner. Over 500 pages with 1,000 sketches to show 
you how. Write for circulars 


WILL H. BATES, Box 101, Ellsworth, III. 








ADVERTISING—HOME STUDY—The Aidver- 
tising Minded Displayman is qualified to make 
the most money. Many have graduated from 
this long established school. Common school 
education sufficient. Send for free booklet out- 
lining home study course and requirements. 


PAGE-DAVIS SCHOOL OF ADVERTISING 
1315 Michigan Ave., Dept. 266C Chicago 














JUNE OPPORTUNITY EXCHANGE 
ADS CLOSE JUNE 7th 


DISPLAY MATERIAL 
SALESMAN 


WANTED 


To sell display materials to retail stores 
in the South, Southwest or Southeast 
territory, for house with large national 
distribution and one of the largest stocks. 
Write, giving age, draft status, experi- 
ence and salary expected. 


Address “D. M.”’ 


Care DISPLAY WORLD 








EASY VACATION MONEY 


Help our war effort by promoting local 
visual educational safety campaigns this 
Summer. Sell 10 to 12 Safety Sponsors 
in your own community. Your com- 


mission 

$55 to $66 
Write immediately for complete informa- 
tion and demonstration kit. 


American Safety League 
620 Essex Street Lawrence, Mass. 








WANTED—Combination display, card- 
writer and advertising man or woman 
for department store. Give age, experi- 
ence, references and salary expected. 
Write “BOX 70” 
Fargo, North Dakota 








CORRESPONDENCE INSTRUCTION—In Win- 
dow Display, Advertising and Card Writing. 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country in 
the world. New graphic instruction and new 
short courses now available at special prices. 


Write for catalog. THE KOESTER SCHOOL, 





300 W. Adams St., Chicago, Il. 
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vails, we may get into the gradual produc- 
tion of peace-time products earlier than 
otherwise. We could then make the transi- 
tion from war to peace-time products with- 
out much trouble.” 

He asserted that the principle of free en- 
terprise, as contrasted with the dictator- 
ruled labor of the Axis countries, had been 
strikingly vindicated by late developments 
on the various war fronts. 

“Germany, Italy and Japan had been pre- 
paring for this war for ten years. They 
had been getting war experience in Man- 
chukuo, Spain, China, Ethiopia and_ else- 
where. 

“It is an amazing tribute to our American 
system of free enterprise that we have been 
able in less than two years to out-produce 
and put upon the defensive these dictator 
nations that had been making preparations 
for a decade past.” 

Cosgrove spoke of the many difficulties at- 
tending the conversion of manufacturing 
facilities from peace-time to war production, 
pointing out that plants like those of The 
Crosley Corporation had to convert entirely 
and not merely change slightly the type of 
product they had been making to adapt it 
to war requirements. 

“We knew we would lose many of our 
skilled men when the government needed 
them and we had to train women and less- 
qualified men. Intricate items are being 
made largely by women. If it’s hard to get 
your watch repaired these days, it may be 
because we hired all the expert watch- 
makers we could find in the Cincinnati area 
for this kind of work. 

“We faced and met serious problems in 
supervision and up-grading while our vol- 
ume was climbing from one million to 
$8,000,000 a month—and is still climbing. 

“To sum up, industry has done a tre- 
mendous job in spite of serious handicaps. 
The value of its accomplishment has been 
generally recognized and there is less snip- 
ing at free enterprise. 

“If the intensity of the war lessens gradu- 
ally, as many expect, we should be able to 
go back into civilian production by easy 
stages and thus hold up our personnel sat- 
isfactorily. Then we should go into rapidly 
accentuated yearly changes and improve- 
ments in = products—but don't expect too 
great changes too soon after the war has 
ended.” 


McDonnell Joins 
Quincy Firm 

M. R. McDonnell has joined Halbach- 
Schroeder Company, Quincy, IIL, as display 
manager, atter having been with Scharff's 
Ready-to-Wear, Davenport, for nearly ten 
years in a similar position. Prior to joining 
Scharff's, McDonnell was with Petersen, 
Harned & Von Maur, of the same city, for 
a decade. 


Two More Displaymen 
Join The Army 

Two members of the display department 
ot L. L. Berger, Inc., Buffalo, have resigned 
their positions in order to enter the army. 
The men are Raymond Graeber and Lewis 
Loock. Their successors have not yet been 
named. 














1943 


MAY, 






Displays Requested 
For Buddy" Poppy Day 


The Veterans of Foreign Wars will again 
promote the sale of the familiar “Buddy” 
poppy this year. Saturday, May 29, has 
been selected as the official day and the 


VETERANS 
FOREIGN V 


UNITED STA 





—The official "Buddy'’ poppy poster— 


organization is requesting the cooperation 
of displaymen everywhere to assist the drive 
through dramatic displays featuring the pro- 
motion. 

The V. F. W. points out that the poppies 
are made by disabled war veterans in gov- 
ernment hospitals and are sold, fittingly this 
year, to aid not only needy veterans but 
servicemen and their dependents. A portion 
of the proceeds will also be allotted to the 
National Home for Widows and Orphans of 
Ex-Servicemen. 


V. D. C. THEMES FOR JUNE 
[Continued from page 18] 
suggestions are: Ask local women’s clubs or 
the A. W. V. S. to man an information booth 
in your store to answer questions relative 
to farm work. Get in touch with the wife 
of a well-known farmer in your area. (The 
U. S. Employment Service or your local 
county agricultural agent will suggest 
someone.) Get her to speak informally with 
a group of women on wages, work hours, 
Where they'll live, chores they will do, how 

far to nearest town, recreation, ete. 

As tor Victory gardens—display has done 
a magnificent job of promoting their plant- 
ing. Displaymen have literally helped plant 
tens of thousands of gardens where other- 
wise spadeful would have been 
Now, in June, the going is lable to 
start getting a little difficult for gardeners. 
Helptul advice, and “giving them a_ big 
hand” for their efforts will constitute a con- 
tribution as important as your original one. 

Halt the trick of successful gardening is 
the every-day 


never a 
turned. 


watchful care required, and 
that means weeding, insect spraying, culti- 
vating, watering. Reminders and_ helpful 
hints will be effective aids. Find out from 
some local expert the best way of caring 
tor gardens and base some really construc- 
tive displays around his suggestions. 

And of course you'll want to emphasize 


the “fruits of victory,” as portrayed in the 
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left center sketch. 
nutritive foods for the whole family make 
the aches and pains of gardening eminently 
worthwhile and provide an added incentive 
for still more care of the Victory garden. 


Gleaming jars filled with 


Housewives can obtain information about 
canning, brining, and preserving through 
numerous local agencies. Canning classes, 
tips on home-canning and so on can be fea- 
tured display material. 

Flag Week—June 7-14—will be dedicated 
to a $100,000,000 War Bond drive which will 
receive nation-wide press and radio support. 
Displaymen should remember the date and 

to give the drive the support it 

Write the Retail Section, War 
Staff, 709 Twelfth street, N. W., 
Washington, for the twenty-four-sheet “flag” 
poster shown in the sketch at the upper left. 


plan now 
deserves. 
Savings 


Change the copy on the poster you receive 
to tie-in with the copy shown in the sketch. 
your local War Committee 
chairman to arrange Nazi 


Savings 
captured 
equipment for display purposes. 

\nd in conclusion, remember that Father's 
day this vear is Bond day. The retail dis- 
playman has a splendid opportunity to help 
“up” Bond The 
date is June 20. 


See 
for 


sales as gifts for fathers. 


N. A. D. |. Meeting 
Set For June 26-27 


The annual meeting of the National As 
sociation of Display Industries will be held 
in Chicago, at the Palmer House, on June 
according to 

Silvestri, 


announcement by 


All 


26-27, an 


George secretary. members 
are urged to be present. 
The N. A. D. I. as of May 14 has the fol- 


lowing membership: Chicago: Adler-Jones 


Company, Harve Ferrill & Co., Greggory, 
Inc., Schack Artificial Flower Company, 
Silvestri Art Manufacturing Company, W. 


L. Stensgaard & Associates, Inc., Crystal 
Fixtures, and Reflector Hardware Corpora- 


tion. Danville, I1l.: Earl Gasthoff Company. 
St. Louis: American Fixture & Manufactur- 
ing Company, Garrison-Wagner Company. 


Los Angeles: B. A. Jacobs. Cincinnati: 
DISPLAY WORLD. New York City: L. J. 


Charrot Company, Bliss Display Corpora- 


tion, P. C. Mileo Company, Greneker Stu- 
dios, Ine., Nat Siegel, Bulkley, Dunton & 
Co., Decorative Plant Company, Display 
Equipment Corporation, Jas. B. Williams, 
Tne., and A. Lutz. Canton, Ohio: Old King 
Cole, Inc. Bronson, Mich.: L. A. Darling 


Company. 


Milwaukee Club Continues 


Educational Program 

The second in a 
programs arranged by the Milwaukee Dis- 
Club was held at the Schroeder hotel 
April 20. The meeting opened with a 
paper read by Jack Fleming on “Merchan- 
the article having been pre- 
pared by E. Wussow, Schuster’s. Mrs. Paul- 
ine Patterson, also of Schuster’s, spoke on 


series of educational 


play 
on 


dise Selection,” 


“The Selection of Merchandise,” and Miss 
Jeanette Paskie, The Boston Store, dis- 
cussed “The Care of Merchandise.” An 


open forum was held after the formal talks. 

Walter Vanselow, service men’s secretary 
of the club, invited the members to join in 
messages to local displaymen in the armed 


forces, and seven letters were completed. 
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LOOKS LIKE 


Sensational Lining and Cov- 
ering Papers By Makers of 
CO ae 


ance of costly rare wood panels at lower cost 
than many ordinary display papers. Ideal for 
backgrounds — lining display cases — covering 
shelves and tables or any similar use. Easily 
tacked, glued or pasted on and is ready for 
immediate use. Some numbers have a 100% 
washable baked-on enamel finish—all printed 
in washable inks. Unusually wide—40” to 48” 
—25-ft. rolls—$1.75 to $2.25. Many other ef- 
fects available with CLOPAY display papers. 
Write for samples. 


GARRISON-WAGNER CO. 


1629 Locust st. ST. LOUIS, MO. 








OUR SPECIAL REFINISHING SERVICE 


consists of a complete overhauling of the manikin, 
including repairing of all breaks and cracks; 
over-all spraying in a choice of flesh tones: new 
makeup styled to your individual requirements; 
and the crowning glory of a modern coiffure 
created in soft-textured combed horsehair. 


ADISONIA MANIKIN REFINISHING 


795 BROADWAY e@ NEW YORK CITY 
GRamercy 5-91 17 





Write for Prices and Free Copy 
of “10 Tips on Manikin Care” 











145 to 151 
W. 18th St. 
New York 


Write for New 
Catalogue “D” 








to; 


rth 


THAYER & CHANDLER AIRBRUSH 


——— 


= el 
t f ) c7 
G/OgG 34 


\ THAYER & CHANDLER 
O10 W.VAN BUREN ST., CHICAGQO.ILL 








@Please Mention DISPLAY WORLD When 
Writing Advertisers 
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Display 
Woriad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 

{| Air Brushes 
{) Airpainting Equipment 
{} Animated Signs 
(} Artificial Flowers 
(} Artificial Snow 
[} Backgrounds 
Background Colors 
} Background Coverings 
() Brushes and Pens 
{} Card & Mat Board 
{| Cardwriters’ Materials 
') Color Lighting 
[] Crepe Papers 
[] Composition Pieces 
Cut-out Letters 
Cutting Machines 
{| Decorative Papers 
} Decalcomania 
{] Display Furniture 
} Display Forms 
[] Display Let‘ers 
{] Display Racks 
} Drawing Boards 
Enlarging Projectors 
{) Fabrics and Trimmings 
) Fixtures 
(] Flags and Banners 
(} Foils 
[] Glass Specialties 
(] Grass Mats 
Hosiery & Shoe Forms 
Invisible Glass 
Lacquering Outfits 
Lamp Coloring 
Lithographed Displays 
|} Mannequins 

] Mouldings 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 

] Natural Foliage 
Pageants & Exhibits 
Paper Sculpture Displays 
Plaques (Window) 

} Papier Mache Specialties 
Photographic Blowups 
Plastics 

] Price Cards—Tickets 
Price Ticket Holders 
Sale Banners 
Socks—Window 
Show Cards 
Show Card Colors 
Show Cases 
Show Case Lighting 
Signs—Card Holders 

) Signs—Brass—Bronze 

() Signs—Electric 
Sleeve Forms 

] Stencil Outfits 

) Stock Posters 
Store Designing 

}] Store Fronts 

) Tackers 

| Time Switches 

] Turntables 

{) Valances 

(} Wall Board 

{] Wigs 

(] Window Lighting 

Do you wish a copy of their catalogue ? 
(j) Do you plan to remodel your store soon? 

} Do you plan to build a store soon? 

MAIL TO 


DISPLAY WORLD 


CINCINNATI, OHIO 





Firm 

Display Manager 

Street 

City State 








DISPLAY WORLD 


R i os ! ° 





MAY, 1918 

First prize of $250 in a contest to urge 
the purchase of War Savings Stamps was 
won by Charles De Vausney, Namm & Son, 
Brooklyn. A. Munn, Franklin Simon & Co., 
New York City, won second prize of $150. 

F. G. Schmehl resigned as display man- 
ager for The Greenhut Company, New York 
City, to become manager for Frank Net- 
schert Company, display firm of the same 
city. 

Gold medals in their respective divisions 
were awarded the following for displays en- 
tered in a contest sponsored by Merchants 
Record and Show Window: Carl W. Ahl- 
roth, The Union, Columbus, Ohio; L.A. 
McMullen, Eastern Outfitting Company, 
Portland, Ore.; EK. F. Swank, Bischof Com- 
pany, Crawfordsville, Ind.; T. Guy Duey, 
Wurzburg’s, Grand Rapids. The grand prize, 
a silver trophy, was won by Henry Remil- 
lard, McAuslan & Wakelin Company, Hol- 
voke, Mass. 

Jess H. Zoffer resigned as display man- 
ager for G. Fox & Co., Hartford, Conn., in 
order to enlist. Ralph G. Hamer, display 
manager for Desmond's, Los Angeles, did 
likewise. 

L. A. Manne joined Brandon-Durrell Com- 
pany, South Bend, as display director. He 
had been with Frankla & Co., Grand Rapids. 


MAY, 1933 

Jack DeWeese, who had operated the 
Onli-Way Display Fixture Company, Day- 
ton, Ohio, relocated in’ Pittsburgh. 

The third annual convention of the South- 
ern Display Men's Association was held at 
Shreveport, La., with seventy-three dele 
During the two-day meet- 
ing the name of the association was changed 


gates registered. 


to Southern Display Promotional Directors. 


The following were elected officers : 
dent, J. T. 
Company, Dallas; 


presi- 
Thomas, Dallas Power & Light 


Chester, Monnig’s, Fort Worth; second vice 
president, Joe Bronsing, Bry-Block, Mem- 
phis; secretary-treasurer, H. H. Wallace, A 
Harris Company, Dallas; “replacement” sec- 
retary, T. Willard Jones, Phelps Shoe Com 
pany, Shreveport. 





COMING UP! 


“IT Am An American” Day—May 17. 

Buddy Foppy Week—May 21-20. 

National Maritime Day—May 22. 

National Tennis Week—May 29-June 5. 

Memorial Day—May 30. 

Confederate Memorial Day—June 3. 

National Flower Shut-In Day—June 
10. 

Flag Day—June 14. 

Father’s Day—June 20. 

National Swim-For-Health Week — 
June 21-26. 

Independence Day—July 4. 

St. Swithin’s Day—July 15. 





MAY, 1943 








first vice-president, B. E. 
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Advance Displays .. ae 33 
Arranjay Wig Co. 33 
Becker Sign Supply Co. ae 
Bliss Display Corp. 23 
Brueser Studios, Inc., Eve 33 
Bulkley, Dunton & Co. 31 
Charrot Co., L. J. 27 
Chicago Cardboard Co... 2 oe 
Chicago Display Market Week 19 
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Display Mannequin, Inc. : 45 
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Korrect-Way Display Products 
Inside Front Cover 
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Metal Displays Co. 38, 43 
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National Hanger Co. 44 
New York Display Market Week 24, 25 
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Price Fabrics Co. 35 
Reyburn Mfg. Co. 37 
RIP Studio 21 


Scheuer Art Metal Mfg. Co. 
Inside Back Cover 


Siegel, Nat 29 
Spear & Co. 44 
Stensgaard & Associates, Inc., W. L. | 
Taffel Bros. 29 
Thayer & Chandler 47 
Timbertone Decorative Co., Inc. . 3 
Toll, Murray 43 
Transparent Shade Co. 45 
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Wold Air Brush Mfg. Co. 33 




















943 


33 
33 


44 
23 
33 
31 


27 
35 
19 


17 
39 
43 
45 


35 


ae 
35 


38 


over 


47 
4\ 
47 
29 

8B 
43 
38 
44 


, 25 


Over 


46 
35 


37 
21 


over 
29 
44 


29 
47 
31 
43 
45 


27 

















Scheuer Is Busy on 


WAR WORK NOW! 


For years Scheuer has been nationally known for unusual fixtures in 
metal and plastic. But we're not making display fixture now, although 
we still have a very fine stock available. Our plant is bulging with war 
work. We're giving it every ounce of energy we have, plus ability gained 
through many years of fixture design and manufacture. This is our job 
now. and we're doing it the best we know how. 


x * * 


Display’s Job... 


Our hundreds of display friends have a big job to do, too. Their 
windows and interiors can give the public vital information and 
aid in the whole war effort: explanations and examples of ration- 
ing and what it means toward Victory; how to get the most from 
their Victory gardens; the necessity for conservation in all things: 
the need to buy more and more War Bonds; the ever-increasing 
need for more blood donors; the citizen’s part in Civilian Defense. 
All these and more the displayman can and must interpret to the 
public —and in so doing will be making a major contribution to 
the goal we all seek. 


x * * 


Some Fixtures Still Available 


As for your display fixtures—**Make them last .. . make them do 
... wear them out.” But if you must replace fixtures. we still 
have a select stock of the kind that have made the name of 
Scheuer famous in display. When this stock is gone there will 
be no more Scheuer fixtures until after the war is won. We sug- 
gest that you visit Scheuer during New York Display Market 
Week, June 21-25. or call. if more convenient, on our representa- 
tive in your locality. To our customers. we take this opportunity 
to express our thanks for their patronage and the courtesy they 
have extended to our representatives. who are well acquainted 
with our set up and are in a position to give you splendid aid to 
work out your present display problems. 


ART METAL 
1, Co On OB 
307 WEST 38th ST. 
NEW YORK. N. Y 
Tel LAckawanna 4-3005 


























WHO'S GETTING HIS 
OUT OF THIS WAR? 


* 


Most of us find it easy to point an accusing finger at the 
other fellow. 


It's human to think that you're taking it on the chin ahead 


of the next guy. It’s easy to assume that you’re making the 
biggest sacrifices. 


Are you so sure? 


Who really knows? The other fellow’s grass always looks 
the greenest. Maybe he thinks you have it soft. 


The President has said, ‘Each and every one of us will 
have to give up things to which we are accustomed. We shall 
have to live our lives with less."’ 


Yet there are people, and you've heard them, who are 
asking for more... loudly... gimme guys... calling 
out for all kinds of special favors. 


They don’t seem to know that you can’t make guns and 
grind axes at the same time. 


The one job of every American is to win this war. We'll 
do it by asking not ‘‘what more can I get?’”’ but ‘what more 
can I do?” 


OLD KING COLE, INC. 


CANTON © OHIO 


50 Years in Display...Now 100% in War 















